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Colorful on the counter.. 


TT 


These cloves are real sales baile rs The i 
rich color attracts the customer... and their color 
performance long after the purchase helps to 


keep customers sold on the brand, 


Be sure your leathers are dved to stay beautifully colored 
—rich in tone. with level-dveing, deep-penetrating 
dyestuffs. Buyers look for brands of leather goods that 


they Anow won't fade with light or dry cleaning. 


Such long-lasting color performance is a feature of 

Du Pont Neutracsl- and Chromacyvl* ly pe dves: 

of Du Pont Diazo Blue and Diazo Black. For help on any 
of your coloring problems, consult our technical staff. 

EK. 1. du Pont de Nemours & Co. (Ine). Dvestufls 
Division, Wilmington 98, Delaware. 
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TTER THINGS FOR BETTER LIVING... THROUGH CHEMISTRY 





TTER THINGS FOR BETTER LIVING... INROUGR CHEMISIRT 


--. that’s why Gallun’s Mandarin Calf 
is the leather that sells your shoes 


The discriminating male who discovers aristocratic 
Mandarin Calf has found a real treasure. Like all the famous 
Gallun tannages, it offers a full measure of perfect walking 
ease, paired with flawless good looks. Shoes fashioned 

from chrome-tanned Mandarin Calf are lastingly 

endowed with its rich gleam — its deep, mellow color. 

Your most particular patrons will say “That's it” when 
they see Mandarin Calf. Better still, they'll come back 
again and again. Be ready to profit when they do. Check the 
Gallun numbers in your orders to leading manufacturers 
A. F. Gallun & Sons Corporation, Tanners, Milwaukee, Wis. 
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GENUINE SHELL CORDOVAN BUTTS 


Imitated but never equalled. The outstanding aniline leather—soft for comfort, long wearing, 
lasting beauty. "Horween Cordovan" is specified by leading manufacturers and retailers. 


SIDE LEATHERS 


Finest Quality Grains — "GLENGARRY" and CORRECTED 
Beautiful finish, rich appearance, and unusual wearing qualities. High grade leather for high 
grade footwear. 


“CHROMEXCEL” RETAN AND WATERPROOF 
VEGETABLE CALF — “It's timber-tanned” 


ATHLETIC GOODS LEATHERS 


NEW YORK,38 
HERMANN LOEWENSTEIN, INC 


HMorween tEATHER CO. “aepenne st 


2015 ELSTON AVENUE © CHICAGO, 14 Cen cites ae 


93 SOUTH ST 
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Line them with 
MIRAKROME 


MIRACLE CHROME LINING 


AND 


MArY’s LAMBSKIN 


Created from Selected Lambskins 
TIGHT FINISH 
PENETRATED DYEING 
STRONG & LONG WEARING 
UNIFORM QUALITY 
& COLORING 


DONNELL 
& MUDGE, inc. 


Long Lasting Linings 
CANAL ST., SALEM, MASS. 


AGENTS 


Walter Kemp 


Sol Leventer 
Pennsylvania 


New York, N. Y. 


F. A. McDonald Co. Al ,Wakeford 
St. Louis, Mo, Milwaukee, Wis. 


C.N. Riesenberger & Son 
Columbus, Ohio 
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HERE IS THE MOST ‘‘TALKED 
~———~—s ABOUT’ WOOD HEEL FINISH IN 
THE SHOE INDUSTRY TODAY 












HEELS hy “ 


on-ite 


(MACHINERY AND PROCESS PA} TS PENDING) . 
Ihe WAST COVERING FOR WOOD HEELS THAT 
SCELLS ALL OTHER COVERINGS... 


e COVERS HEELS COMPLETELY OVER 20 MILLION PAIRS 







¢ \ £& (Including Top and Seat) PROCESSED LAST YEAR 
Av , 
‘#4 ¥ ueseunicen HEAT, COLD, Users agree that the DON-ITE 
‘DN oe eae © devine, PROOD PROCESS, a PLASTIC covering 
ve | hits ; , for wood heels, is the greatest 
\ © PERFECT ADHESION canyon in wood heel cover- 
wb i i ! | 
’ (No Wrinkles or Loose Covers) oe oe es netics me 
\ / 2 manufacturer relief from wrinkles, 
\ a x SCUFF AND SCAR Eg loose heel covers 
j RY RESISTANT rough constant research, it has 
UNMATCHED he practically eliminated all produc- 
IN i ANY COLOR OR DEGREE tion rejects; and proven to be 
'WEAR-ABILITY’ (1 © OF GLOSS TO MATCH the most modern and economical 


method of covering. Their beauty 


UPPER LEATHER and durability will guarantee 


repeat sales. 


NOW USED BY THE 


WORLD'S LARGEST The DON -I'TE Company 


SHOE MANUFACTURERS 
4200 N. SECOND ST. « ST. LOUIS 7, MO. 
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ON TRIAL: THE CONSTMER OR BUSINESS? 


If the consumer is sales-anemic, it’s business who needs the doctor 


There's disheartening 
about it all 
try. making the world’s finest shoes 
at the world’s lowest prices and yet 
it takes a load of huffing and puffing 
to even come close to a normal sales 


something 
Here's our shoe indus 


level. Our shoe stores are the most 
modern in appearance, are models of 
layout efliciency, yet they experience 
regular and sometimes extended 
weeping periods because the folks 
aren't buying like what the retailers 
think they should. Altogether, we 
spend a lot of money. loc ally and 
nationally, telling the people what 
fine shoes we have, and at low prices 

yet there’s no apprec iable increase 
in the traflic to the stores. 

It isn't hard to find a scapegoat, 
or a flock of them. and the shoe 
manufacturers and retailers haven't 
missed a one. The cost of living is 
too high; taxes leave nothing but a 
clean bone: inventories are too 
TV is keeping folks at home. 


prices are too 


heavy: 
saving shoe leather: 
high; people just aren't in’ a buy- 
ing mood; today’s shoes wear too 
long. The “reasons” run the whole 
gamut from “A” for apathy to 
“7 for zero. Tt all boils down to 
our misconceived sales philosophy 
today that “folks just ain't got it to 
spend.” 

And because so many people in 
shoe business have passively —ae- 
cepted that attitude. shoe business 
has begun to show patches of anemia 
on its sales countenance. With ane- 
mia things aren't done with zest and 
vigor. The patient watches every 
calorie in his diet. is careful not to 
strain a muscle or annoy a nerve, 
and in general lives a life so cau- 
tious and measured that life often 
just isn’t worth living. 

We see. 


ers so super-cautious in their buy- 


for example, shoe retail- 


ing, ordering on a hand-to-mouth 
basis, that their stocks lack the suf- 
ficiency of sizes and patterns to 
create a wholesome flow of business. 
There may be enough sizes but not 
enough patterns, or enough patterns 
Yet. the re- 
play-it-safe 


but not enough sizes. 
tailer is sold) on the 





Lana§ Kditorial 


Reprints available at nominal costs 
Up to 100, 10e each ; 200-500, 5c each 
1000-3000, 2'oc each; 5000 or over 


1'%4e each 





policy. on operating with a skeletal 
inventory. This he sees as sound 
business “economy.” 

The — retailer's 
hasn't fully awakened to the  post- 
war reality that goods are sold by 
an old-fashioned world that 


sales force — still 


selling 
stubbornly persists in) our modern 
vocabulary. And until we return to 
the hard-earned-dollar days of pre- 
war. shoe business will continue to 
experience the discomfort of  slug- 
gish intestines. 


“Responsibility” 

Shoe manufacturers continue to 
retain their “independent” — status. 
making their shoes, selling them to 
retailers, and severing their activi- 
ties from that point on, From there. 
its the retailer's “responsibility.” 
If shoe production 
stalls. the fault is with the retailer, 
who in turn passes the hot potato to 
the consumer. The consumer, the 
only one with a genuine right to act 
the “independent” role. merely drops 
the potato and lets it lay. 

Yet. there’s a peculiar thing about 
the whole situation. For while shoe 
business in fact. all business— he- 
wails that something ails the con- 
sumer (mostly the theme that “the 
consumer just ain't got it to spend”). 
this evasive consumer is really stash- 
ing it away in the bank. And he 
has been stashing it away at a rate 
that has come pretty close to the 
all-time savings record. all of which 
soundly contradicts the theme that 
he hasn't got it to spend. 

If these consumers are putting it 
into savings instead of into goods, 


sputters and 


there’s only one reason: few  busi- 
nesses have exhibited the sales power 
to reverse the thinking of these con- 
theyll put their 
money into goods instead of savings. 


sumers whereby 


LEATHER and SHOES 





Before people buy shoes or hats 
or 4V sets or cars or any other 
goods they buy the most basic item 
in the world: an idea, Once a person 
gets an “idea” that he wants or needs 
something. he will dig under the 
mattress. count off what he needs, 
and go out and buy what he wants. 
But it all boils down to a simple 
premise: somebody or something 
first gave him the idea that) mo- 
tivated him to action. 

There are some things that are 
simple and basic about business. And 
that's one of them. All the razzle- 
dazzle of modern economics can't 
throw a smog over that fundamental 
fact. If people today are putting 
their money into savings instead of 
into goods, its simply because they 
have the “idea” that we may be 
walking into a serious recession, or 
that jobs will be seareer, or that 
too high. When busi- 
hessmen create counter ideas that 
have a stronger force of appeal, the 
consumer dollars will follow’ those 


pr ices are 


stronger forces of appeal. as always. 
It is obvious that shoe business, 
along with many other businesses, 
are today not working as hard as 
they might in creating those stronger 
ideas. 

Today. in international affairs. we 
speak in new terms—in terms of 
“cold war” and “war of ideas.” Busi- 
ness versus the consumer has always 
heen a war of ideas (some business- 
nen might prefer to call it a “war 
of nerves”.) But if an uncommonly 
high amount of money is now going 
into consumer savings, it’s obvious 
that business is losing the war of 
ideas. 

Which brings us back specifically 
to shoe business. Is it not probable 
that our selling methods are in need 
of streamlining to create a note of 
fresh appeal to consumers? If the 
commonplace methods are failing to 
bring the desired response, perhaps 
it’s time something new should be 
added. 

One thing sure: it’s not the con- 
sumer who’s on trial. but business. 
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Stylescope 


At the left, from Joyce’s new 
“Lamplighter” collection, a 
cushioned thong sandal of soft- 
est suede touched with gold. 
Glamorous complement to after- 
five fashions in jewel tones of 
emerald or fuchsia. At the 
right, soft, fuchsia suede pump 
with gold braid sunburst design 
on vamp, also from  Joyce’s 
after-five collection. 


After-Five, TW Shoe Fashions 


NEW concept in daily American living has spawned a new con- 

cept in design and fashion, especially shoe fashion. The whole 
thing got its real start about three years ago when it became notice- 
able that women began to be interested in a new kind of fashion— 
namely, casual but dressed-up stay-at-home clothes. TV is the greatest 
single factor in keeping the great American public indoors, as well 
as creating a completely different and newly fashionable type of 
at-home entertaining. 

At the outset, women had to choose between going barefooted or 
wearing shoes more suitable for bedroom or street with their glam- 
orous yet comfortable stay-home fashions. This gap in footwear is 
now being filled, bringing forth a completely new field for the in- 
genuity of the shoe manufacturer and imagination of the shoe designer. 

Concluded on Page 58) 


At the left, black velvet duo- 
banded mule with gold nail- 
heads, on medium-height wedge 
heel. Heel and toe of instep cov- 
ered with gold kid. At the 
right, red velvet oriental flat 
with gilt and black braid design 
setting off cutouts on vamp. 
Note high back and front. Both 
shoes by Joyce of California. 
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for HEELS and EDGES 


DRI-BRITE and 
ONE-SET EDGE INKS 


. Series 4900. . . ONE-SET Edge Ink 
for any type sole or heel. Series 6000, 









for UPPER LEATHERS 


APPEALING EFFECTS 
THAT GIVE “CHARACTER” 


Sponge and Spray finishes Leather 











Dri-Brite Edge Finishes for rubber and 
plastic soles...will not crack or break. 


Dry to a beautiful glow. For hand or 
machine application Fillers . . . Antiques, for all types of 
smooth upper leathers and suede 
CUSTOMIZED TO 


YOUR SPECIFICATIONS 


Sprays. They give distinction to the 
appearance and that ‘‘feel’’ of qual 


ity. All are manufactured under strict 


for BOTTOMS 


NATURAL and 
GRAINED EFFECTS y 


For leather . . . Wax Finishes, Brush 


laboratory control 


CUSTOMIZED TO 
YOUR SPECIFICATIONS 


and Gum Stains. For Composition 
soles only, natural and grained effects 
in all popular shades that dry to a 
beautiful sheen. No waxing or polish- 


SEND FOR SAMPLES 


ing necessary, 


CUSTOMIZED TO 
YOUR SPECIFICATIONS 


SEE NEAREST REPRESENTATIVE 


In Pennsylvania. . JOHN MELLOR 
416 W. Cherry, Palmyra, Penn, 

In Ohio. . H. R. GARSIDE 

626 Broadway, Cincinnati, Ohio 
In California .NELSON-RONEY CO, 
678 Howard.San Francisco 5, Cal. 
in Tennessee... . E. B. WEST 

PO Box 154, Lewisburg, Tenn. 
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SINCE 1919 


HADLEY BROS.- UHL CO. 


514 CALVARY AVENUE 
ST. LOUIS 15, MISSOURI 
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.. OR WRITE US DIRECT 


In Texas... . J. G. MAHLER CO. 
1314 Wood, Dallas, Texas 

In Mich.- Wis. . . G. M. WILLIAMS 
4101 N. Ardmore, Milwaukee, Wis. 
St. Louis - Southern Illinois 

JOE MONROE 

Missouri - Arkansas 

HARRY D. WARD 
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St. Louis SHows 8000 New PATTERNS 


St. Louis Show exhibitors expect wholesome buying response 


n estimated 4,500 buyers are ex- 
A pected to view more than 8,000 
patterns of women’s, men’s and chil- 
dren’s shoes displayed by 54 shoe 
manufacturers at the Sixth Annual 
Fall Shoe Showing in St. Louis April 
27 through 30. according to Archie 
Bregman, president of Monogram 
Footwear, Inc.. and General Chair- 
man of the show. 

The showing will take place in 


Plaza hotels and Bregman has _re- 
quested that all exhibitors begin pre- 
paring their display rooms at noon 
on Saturday, April 26. 

The week of April 27 has been 
designated as “St. Louis Shoe Week” 
by Mayor Joseph M. Darst of St. 
Louis. In his proclamation, Mayor 
Darst said, “The St. Louis shoe man- 
ufacturing industry .. . has led to 
the recognition of our city as the 
Shoe Capital of the World” and 
“this industry. typifying free, com- 


petitive enterprise, has contributed 
immeasurably to the economic stabil- 
ity and growth of our community, 
giving employment to more than 60.- 
000 persons in the St. Louis area.” 

The entertainment committee has 
arranged a cocktail party for visiting 
fashion writers and a beefsteak din- 
ner on Tuesday, April 29, The din- 
ner will be held at the Jefferson hotel 
for the first time and the management 
has arranged for top-flight entertain- 


(Continued on Page 12) 





Statler, Lennox, Jefferson and Park 


Ray Kohn, president of the St. Louis Shoe Manufacturers 
Association and Archie Bregman, general chairman of the 
Association’s Sixth Annual Fall Shoe Showing to be held 
here April 27-30, pose with the Association's committee 
chairmen following a meeting in which every division re- 
ported going over the top. Seated, from left, Miss Bea Beste, 
co-chairman, publicity committee; Bregman; Paul Johan- 
sen, chairman of the housing committee. Standing, from 
left, Louis J. Schaefer, chairman, entertainment committee: 
Kohn; Julian Samuels, Jr.. chairman of the directory 


committee, and Ross Baechle, co-chairman of the directory 


committee. 
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Vembers of the entertainment committee of the St. Louis 
Shoe Manufacturers Association discuss with Archie Breg- 
man, president of Monogram Footwear, Inc., their plans 
to hold the annual beefsteak dinner of the Sixth Annual 
Fall Shoe Show in Hotel Jefferson. Seated, from left, 
Bregman, who is general chairman of the Show; Louis 
Schaefer, Naturalizer Division, Brown Shoe Co., chairman 
of the entertainment committee, and Leonard Vogt, Vitality 
Division, International Shoe Co. Standing, from lejt, Max 
Brauer, president Brauer Bros. Shoe Co.: Henry Solar, 
Capitol Division, Brown Shoe Co., and Lester Tober. 
Tober-Saifer Shoe Co., co-chairman of the publicity com- 


mittee. 
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DYESTUFFS 


for 
black 
grey 
brown 
navy 
green 
wine 
cocoa 
grain 

Vere | 


suede leather 


On any of your coloring problems our Technical Laboratory will be glad to coop- 
erate with you in selecting the correct dyestuffs and proper method of application. 


mal |) | 


435 HUmIDSON STREET, NEW YORK 14, NEW YORK 


BOSTON e CHARLOTTE ¢« CHICAGO e PHILADELPHIA © PROVIDENCE! e SAN FRANCISCO 


Shoe design courtesy Andrew Geller 
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Miss Helen Moulton, R.N., industrial nurse of Portsmouth, 

Ohio, has worn this shoe for over a year. The shoe shows 

hard wear but note the linings — still tight, still smooth 

as this unretouched photo shows. Miss Moulton states 

“These shoes and others I've had like them don't de- 
velop wrinkled or loose 
toe linings. In my work 
it just wouldn't do.” 











CELASTIC* 
Proves Itself Again and Again 


Celastic gets the toughest tests in shoes worn by people who 
are on their feet a lot. Such examples afford proof that 
wherever shoes are sold, if they’re made with Celastic they 
have these four salesworthy features: 


@ wearer assurance of toe comfort P 
@ a box toe that won't discolor hose 
@ preservation of toe shape 
@ the means of building brand 
preference and repeat sales 


With Celastic Box Toes there’s a permanent bond of 
doubler and lining to form a light but durable toe structure. 
The character in the toe of a last is reproduced accurately. 
Few items add so much to a shoe’s value —help so much in 
establishing an ever increasing list of satisfied customers. In 
shoes with Celastic, the toe linings stay wrinkle-free and sag- 
free — assure toe comfort without question. 


‘. 





UNITED SHOE MACHINERY CORPORATION 


as BOSTON, MASSACHUSETTS *'CELASTIC 


$0 registered trade-mark of The Celastic Corporation 
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Proclamation 
WHEREAS, the St. Louis shoe 


manufacturing industry, through 
many years of progress, has led to 
the recognition of our City as the 
Shoe Capital of the World; and 


WHEREAS, this industry, typi- 
fying free, competitive enterprise, 
has contributed immeasurably to 
the economic stability and growth 
of our community, giving employ- 
ment to more than 60,000 persons 
in the Saint Louis area; and 


WHEREAS, during the year 
1951 thera were approximately 
90,000,000 pairs of footwear pro- 
duced in Saint Louis and the 
greater Saint Louis area, amount- 
ing to a dollar volume of nearly 


$500,000,000: 


Now, therefore, |, Joseph M. 
Darst, Mayor of the City of Saint 
Louis, do hereby proclaim the 
week of April 27, 1952, as Saint 
Louis Shoe Week. 


Signed: Jos. M. Darst, Mayor 








Vayor Joseph M. Darst signs a proclamation designating the week of April 
27 as “St. Louis Shoe Week.” as members ef the St. Louts Shoe Manufacturers 
{ssociation will hold its Sixth 


{ssociation look on. The 





fnnual Fall Shoe 


Showing April 27 to 30. From left, Si Bland, chairman of the board of direct- 


ors: Ray Kohn. president: Vayor Darst: 
{rthur Gale. executive secretary of the 


of the Show: 


Irchie Bregman. general chairman 
{ssoc ration, and Viss 


Bea Beste, co-chairman of the publicity committee. 





ers from the Hilton Hotels. Ine. 
chain’s eastern circuit to be brought 
to St. Louis for this event. Their 
performance will be complemented 
by the acts of the Jefferson's Boule- 
vard Room in St. Louis. Reserva- 
tions to the dinner are limited to 1500 
Louis 


persons and, according — to 


Schaefer. chairman of the entertain- 


ment committee. there have been 


about 1.200 reservations made. 

St. Louis shoe retailers are cooper- 
ating with the manufacturers associa- 
tion in making this the most success: 
ful showing in the history of the As- 
sociation, The leading retail shoe 


Continued on Page 









Folding Plate Assemblies 
Engineered by Experts 
Shoe pattern men with knowledge of the grading of 


your patterns assist us in) giving you the best possible 


Naa results in form folding. 


Folding adds distinction to each 
shoe. STAMPRESS is the way: to 
fold the edges of leather — to press 


the edges of fabric. 


POSTON MACHINE WORKS () 








LYNN MAS S. U.S.A. 


Columbus, Ohio Chicago, III. Kitchener, Ont. 
Milwaukee, Wis. St. Louis, Mo. 








Whitman, Mass. South River, N. J. 
Los Angeles, Cal. 


Dallas, Texas 
Cincinnati, Ohio 


Johnson City, N. Y. 
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for good light-fastness 
specify 


Caleolas 
browns 


BROWN MF BROWN FN 
OLIVE BROWN G 
and shade with 
CALCOFAST GRAY G and 
CALCOCHROME* RED 650 


For good light fastness, non-bleeding 





in water and the finish, full, even shades on the grain, 
and uniform penetration, depend on the 

CALCOFAST and CALCOCHROME dyes listed above. 
On grain leather jackets and gloves, 

they meet high military specifications, and 

are recommended for general use on calf, kid and 

goat skins. Calcofast dyes are suitable for 


use on both chrome and vegetable tanned leathers. 


Consult your Calco 


representative for full information. 


<Caleo= 


AMERICAN Ganamid COMPANY 


CALCO CHEMICAL DIVISION, DYESTUFF DEPARTMENT 
BOUND BROOK. NEW JERSEY 


*Trade-mark 


REPRESENTED IN CANADA BY 
NORTH AMERICAN CYANAMID LIMITED, 


CALCO CHEMICAL DIVISION. MONTREAL— TORONTO 


NEW YORK e CHICAGO e BOSTON 


PHILADELPHIA ¢ CHARLOTTE e PROVIDENCE 


boots courtesy of H. Kauffman & Sons Saddlery Company 
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St. 


Two-color, low-heeled mudguard pump with pert } 
ornamental lacing on vamp. “Deb” by Deb Shor 
Wie. Co 

Vailheads and jewels dress up sle nder pump or 
medium-height Louis heel. Paradise “Shine” by G 


Brauer Bros. Shoe Co 
One-side open shank pump with mesh effect in two H 


texture combination. “Johansen” by Johansen Bros 


Shoe Co. 


j 


Two-color smart wedze u ith tmitricate cross late 
effect on vamp. By Paramount Shoe Mig. Co / 
High-riding front sling back flat with open toe. “Hey 


days” by Heydays Shoe Co 


LEATHER and SHOES 














Louis Fall Fashions 


Pump with strips at side slotted and twisted to create 
Paramount 


openings and two-color contrast, By 
Wiz. Co. 
Inkle-strap wedgie in two colors with daisy motif on 


vamp. By Monogram Footwear. Ine. 
/ 


Unique open back idea, with back part of quarter 
completely cut out to give naked heel look. Delman- 


ette “Flirtation™ by Hamilton Shoe Co. 


High riding froul casual on wed Le heel wm osmart tu q- 
color etther side of 


amp 


combination: datsy motif on 


By Vono: ran } 


ootwear Ini 
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I Smooth-lookine blucher with wall toe. high 
U-up. “Pedwin” by Brown Shoe Co, 

} Sleek bal with cobra trim jorming U-tip and 
around topline on reverse calf leather. By 
Winthrop, International Shoe Co. 

(, Stitching lines of moccasin plug extend around 
sides and quarter on leather bal. Friedman 
Shelby’s “John C. Roberts.” International Shoe 
Co. 

H. Side gored slipon with moccasin front, plug 
ornamented with light fishbone-like stitching. 
Peters “City Clubs” International Shoe Co. 











1. Misses’ shoe featuring V-throat line with goring 
strip and instep strap. By Weber Shoe Co. 


Lb. Two-texture mudguard shoe jor misses with 
contoured ankle strap. By Weber Shoe Co. 


( ‘Teen-agers double-strapped flat with asymmet- 
rical tip in contrasting material, direction of 
line opposing line of side-forked straps. “Toga” 
by Deevers Shoe ( oO. 


D. Fresh-looking moccasin flat for “teen-agers with 
wide off-sided collar at throat line. “Fan” by 


Deevers Shoe Co 
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St. Louis SHOE SALES OUTLOOK 


Expectations for a production year as good as 1950, maybe 


WP. LOUIS shoe manufacturers ap- 

\) pear optimistic about the Fall. 
1952. selling season. Not runaway 
optimism, but realistic encourage- 
ment, Sales, ace ording to a LEATHER 
A\b SHOES survey conducted among 
St. Louis shoe producers, are eX 
pected to reach the 1950 figure of 
90,000,000 pairs for the year, with 
the possibility that it may go as high 
as 100.000.0000 


Manufacturers are gearing their 
output and sales plans to the 1950 
level rather than the recessive year 
of L951. when only 81.303.000° pairs 
of shoes were produced in the Eighth 
Federal Reserve District-a decrease 
of 11 percent as compared with 1950. 

The shoe industry in St. Louis is 
confident: of receiving its share of 
the “fat” consumer dollars antici- 
pated for 1952. To insure this, it ts 
stepping up its promotion and mer- 
chandising programs throughout the 


country, 


Comments Hopeful 


The following comments by St. 


Louis shoe executiwes are indicative 
of the outlook for sales and produ 
tion for the area as a whole: 

Harry Bennigson, vice-president 
and general manager of the Hamil- 
ton Shoe Co.. after a recent: swing 
around the country visiting shoe re- 
tailers, declares, “| have found a very 
confused outlook. \ good many of 
the retailers feel that) business for 
1952 has very encouraging possibili- 
ties. while others feel somewhat pes- 
simistic due to national and = inter- 
national conditions 

“There is one thing | did find to 
a positive degree —that retailers’ buy- 
ing plans for St. Louis-made shoes 
are wholesome. This should assure 
the area of a fairly good sales run. 


16 


better 


I. myself, feel encouraged by the 
over-all outlook. The high govern- 
ment spending plus full employment 
is certain to bring money around to 
retail channels, and I’m sure the shoe 
industry will receive its share of it. 
My guess is that 1952 will be a prof- 
itable year for those who have the 
foresight to keep their stocks at a 
good level with timely and fashion- 
able shoes. T see nothing to fear in 
the near future.” 


Optimistic for Fall 

Archie Bregman, head of Mono- 
gram Footwear, Inc., is placing em- 
phasis on the promotional approach 
in’ merchandising his shoes. “In 
endeavoring to estimate the kind of 
selling that our company anticipates 
for fall. we cant help but feel opti- 
mistic. We have had the greatest 
spring and summer run in the his- 
tory of our company. We believe 
that the merchandising policy that 
Risque adopted two years ago is con- 
stantly meeting with greater success 
insofar as our retailers are concerned. 

“This merchandising 
based not on selling shoes, but rather 


policy is 


on selling promotions. presenting 
ideas, and merchandising the two to 
the extent that) consumer demand 
follows.” 
James Lege. Vi e-president of Hey- 
days Shoes. Inc.. stated briefly. “If 
spring. 1952. sales over the same 
season of LO5L is a criterion, fall. 
1952. should be at least 25 percent 
better than the same season of 195] 
We don't antici- 


 inerease for the 


for our company, 
pate this amount of 
industry as a whole. In one instance 
it is due to things added to our line. 
and not to just a better job with what 
we had.” 
Bert L. 


Deevers Shoe Co.. a= division” of 


Bishop. vik e-president of 
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Vocational Footwear. Inc... believes 
that some important changes are in 
view for fall lines. “The indications 
certainly lead to a major change in 
the types of shoes and materials that 
will be shown in fall lines. The de- 
mands for softer type leathers have 
already made their appearance with 
retailers who have anticipated some 
of their fall requirements. The out- 
look. at present, is that there will 
he a demand for shoes to be shipped 
early. so that these will be on re- 
tailers’ shelves in’ ample time for 
their July and August selling. Ox- 
fords. too, have become a major 
trend. both in the five-evelet and 
the low shell with one evelet. The 
prospects look very encouraging for 
the last half of 1952.” 


“All Should Gain” 


Max Brauer. Jr.. of Brauer Bros. 
Shoe Co. is likewise optimistic. 
“There is no question in my mind 
but what business will be good in 
the near future. This is especially 
true for the shoe industry. where 
we are going up against the poor 
figures of a year ago. Certainly all 
of us should show a gain over last 
year. But the important question is: 
How far ahead of last vear will we 
go? Much of the answer lies with 
ourselves—in what we are going to 
do to make business good. 

“In the past year our company 
has developed promotions to. stimu- 
late sales. and the results have been 
good, In some cases they've been 
wav beyond our expectations. This 
holds true not only with us. but 
with our accounts as well. Certainly 
if we reach for higher goals through 
promotions this coming season, the 
gratifying results are sure to come 
back to us.” 
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Give your products built-in protection 
against mold and bacteria 
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Mold and bacteria can cost you valuable time and money 2. During tanning, soaking, sammying, brining and 
during all stages of leather processing and manufacturing. pickling. 
To protect both your raw materials and your processing 3. In coating and finishing materials. 
supplies from these costly microbial attacks, use Dowi- 4. In pasting materials. 


cide industrial germicides and fungicides. Check these 


processing spots where Dowicide products are bringing Protect your materials and supplies by contacting Dow 


effective microbial control to the leather industry: today, for additional information. 


1. In the drying loft. 


“ DOWICIDE 


INDUSTRIAL GERMICIDES AND FUNGICIDES 


THE DOW CHEMICAL COMPANY e MIDLAND, MICHIGAN 
New York © Boston ¢ Philadeiphia « Atlanta e Cleveland « Detroit « Chicago ¢ St. Louis e Houston 
San Francisco @ Los Angeles ¢ Seattle . Dow Chemical of Canada, Limited, Toronto, Canada 





April 19, 1952 LEATHER and SHOES 7 











Why WeArent Gettin 
SHOE [FASHION [P 


NOR years, shoe men have been grumbling about the 
noticeable lack of shoe fashion news and publicity in the 
consumer press--particularly in the fashion and women’s 
pages of the nation’s newspapers. They've blamed this on 
just about everything from a Communist plot to a down- 
right don’t-give-a-damn attitude on the part of fashion and 
women’s page editors. 

Well, if footwear isn’t being given enough national pub- 
licity in the daily and Sunday newspapers of the country, 
why not? Is the shoe industry itself at fault? What have 
been the shortcomings, and how can they be corrected? 
What can we do to get a larger share of shoe fashion 
publicity ? 

In an effort to get to the bottom of the problem, and to 
see what can be done to improve the situation, LEATHER 
Anp Suoks drafted a questionnaire and letter to the fashion 
editors of the nation’s leading newspapers. 

Fifty-four newspaper fashion editors, plus three fashion 
editors of major news syndicates and wire services, re- 
sponded with full cooperation. Almost all expressed that 
they were eagerly willing to assist in such a project that 
could improve the flow of shoe fashion publicity to them. 

Following are the answers to why more shoe fashion 
publicity does not appear in the consumer press. Ques- 
tions, as stated an the L&S questionnaire, are repeated ex- 
actly. The answers have been compiled from estimates 
made by fashion editors. Following this is an analysis of 
each question based largely on the many comments added 
by the editors to the statistical breakdowns asked for. 


How Much Do They Use? 





1. On a monthly basis, how many days does shoe 
fashion information appear on your pages—photos 
alone, copy alone, photos and copy together? 
Photos alone—25 percent of editors use. Appears on 
the average of 1.4 days per month. Copy alone—23 per- 
cent of editors use. Appears on the average of two days 
per month. Photos and copy together—54 percent of 
editors use. Appears on the average of 2.2 days per month. 
Eighteen percent use only seasonal layouts (three or four 
times a year). Twelve percent use none to extremely little 


shoe fashion news. 
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Ganeylt 


BLICITY 


In order to satisfy the needs of all editors, it appears 
that the best form of publicity to be sent is photos plus 
copy. This copy should be well-written (not too technical 
so as to be understandable to editor as well as public). of 
special news value and brief. However, it must contain 
enough worthwhile information to tell a fashion story. 
In many cases, editors complained that not enough infor- 
mation accompanies pictures for them to write an intelli- 
gent-sounding caption, let alone a story. Also, enough 
pictures should be sent to make a layout, since the running 
of single shots is rarely, if ever, used. 

Most disturbing comments were those stating that abso- 
lutely no shoe fashion information ever appears. Reason 
given for this was that shoe news is too technical for 
readers to obtain any value from story. One of these 
papers so answering is in St. Louis—major shoe center! 


Is It Enough? 





2. Do you feel that the amount of space or atten- 
tion you give shoes is enough, not enough, or more 
than enough? 

Enough—49 percent. Not enough—51 percent. More 
than enough none. 


In the majority of instances where the answer was 
“enough” comments were added which in effect said “under 
present circumstances.” These circumstances were ex- 
plained as meaning quality of pictures and copy, quantity, 
news value, fashion value, timeliness, ete. These are ex- 
plained in greater detail under later questions. Interesting 
is the fact that not one editor answered that she felt she 
was using more than enough shoe fashion information on 


her pages, 


Price Range of Shoes Received 
0 


0 ra) 
ThAVE. 
[PARK AVE]||  [BROADWAY]|) — [10% ave: 


4A| 40) 


HIGH-PRICE MODERATE-PRICE LOW - PRICE 




















3. Do you find that most of the shoe fashion in- 
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in the national fashion publicity picture? 


below 100,000. 


footwear and the shoe industry. 





Shoe manufacturers spend substantial sums of money annually to promote and publicize their foot- 
wear through the fashion and women's pages of the nation's newspapers. But the results just haven't come 
off as hoped or desired. Shoes still play an "orphan" role in fashion publicity, despite shoes being the most 
important of all accessories. Why? Whose fault is it—the shoe manufacturers’ or the fashion and women's 
page editors’? And how can this situation be remedied so that footwear moves into a more deserved spotlight 


Leather And Shoes presented this matter to the fashion and women's page editors of the nation, through 
a detailed questionnaire. Here, in this unprecedented article, is the result of this national poll, conducted 
by Rosalie Marzbanian, Leather And Shoes' fashion editor. 
of the largest syndicated or wire services. These 54 newspapers, exclusive of the wire services, have 
a combined daily and Sunday circulation of 30,000,000 readers. None of these newspapers has a circulation 


We believe that the answers and comments contained in this poll will be highly informative to the 
industry, and can well lead to a revised procedure of shoe fashion publicity presentation favorable to 


The answers are from 54 editors, plus three 








formation you receive pertains to high-priced shoes, 
moderate-priced shoes, or low-priced shoes? 


Voderate-priced—nine 
High and moderate 
two percent. 


High-priced—74 percent. per- 
cent. All three equal—five percent. 
equal—-10 percent. High and low equal 

Taking shoes retailing under six dollars as low-priced, 
12.8 percent of total women’s shoe production falls into 
this level. Considering shoes retailing from six to 13 dol- 
lars as moderately priced, 47.5 percent of total women’s 
shoe production falls into this category. Putting shoes re- 
tailing at 13 dollars and more into the high-priced bracket, 
9.7 percent of total women’s shoe production falls into this 
classification. This breakdown means that 91 percent of 
newspaper fashion editors are receiving more (or at least 
an equal amount to other categories) high-priced shoe in- 
formation. This represents less than 10 percent of the in- 
dustry, therefore accounting for less than 10 percent of 
shoe sales. 

\ great majority of the buying public is being left to 
its own whim, fancy, or needs in selecting shoes priced 
within its purchasing power. Over 90 percent of the shoe 
industry is doing nothing about trying to tell the fashion- 
conscious American woman what it can offer as a style 
item suiting her budget. 


Shoe Price Ranges Wanted 


MODERATE 
PRICE 


4. Which do you feel should be given most atten- 
tion—high-priced shoes, moderate-priced shoes, or 
low-priced shoes? (Indicate by 1, 2, 3 the order 
of importance. ) 

First in importance— 28 percent say high-priced, 58 per- 
cent say moderate-priced, two percent say low-priced. Sec- 
ond in importance—46 percent say high-priced, 25. per- 
cent say moderate-priced, 10 percent say low-priced. Third 
in importance--14 percent say high-priced, five percent 
say moderate-priced, 74 percent say low-priced. Five per- 
cent say that moderate and high are of equal importance, 
while seven percent answered that all three were equally 
important. 
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Most editors who gave first preference to high-priced 
shoe information explained that this is because high- 
priced shoes set trends. In other words, these shoes are 
wanted in presenting high-fashion stories. However, prac- 
tically all indicated that moderate-priced shoes, and in 
many cases low-priced shoes with attractive style features, 
had most value in that they are important to the majority 
of readers. The complaint was again stated that not enough 
of moderate-priced shoe news, and even less of low-priced 
shoes, is received to do much with. This indicates that 
there is plenty of fertile ground for snappy and fresh fash- 
ion promotions by moderate and low-priced women’s shoe 
manufacturers whenever they ve got news-worthy items in 
all that is left is 


their lines. The editors will run them 


that they receive the information. 


Variety of Material Received 


5. Do you feel you receive a sufficient variety of 
material that is adaptable to all groups of women 
consumers— teen-agers, young-married, business, 
mature—and for all occasions—dress, walking. 
casual, play, formal, ete.? 

Yes, 14 percent. No, 86 percent. 

Many were most emphatic about there definitely not be- 
ing any variety in the material received. They expressed 
desires to obtain ‘teen-agers’ fashions, play shoes, styles for 
older women and children. The complaint is that there is 
much too much stress on high-style dressy and novelty 
types. Man pleaded that shoes in each of the categories 
mentioned in the question be sent to them, stressing over 
and over again how much these are needed in rounding out 
their fashion stories for all types of readers. 

Many editors are called upon to prepare special fashion 
stories for the “teen-age crowd. Shoes are usually omitted 
because they have no authentic material to use. Some 
editors will go into retail shops in their cities to obtain 
such material, but many can not do this. Editors are con- 
stantly on the lookout for good material which can be made 
up into worthwhile stories aimed at particular age or occu- 
pational groups of women, such as older women, business 


(Continued on Page 49) 
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8 You'll find it hard to match the quality _/ 
THESE ARE THE LEATHERS ff and value of fine Brezner leathers! 
WE MAKE FOR YOU... 
iiialiechiah nih a & Why waste time shopping around when 
an 
in KIPS ¥ Mr. Cobbleright can show you the choicest 
EXTREMES and SIDES é leathers your money can Buy? Come to him FIRST 
SHOE SPLITS . . 
for smoooooth, clean-cutting leathers 
LINING SPLITS 
E in colors smart and colors new. 
FLEXIBLE SPLITS 
& For unmatched quality and your biggest dollar's worth... 
P. S.— Swatches? 
Seat hii atin a YUL, Lobe adi 
ure! op us a line today! 8 YOU BUY RIGHT FROM /4/%, , en 


XN. BREZNER & COMPANY. Ine. 
145 SOUTH STREET, BOSTON 11, MASS. « TANNERY: BREZNER TANNING CORP., PENACOOK, N. H. 


Represented by... H. 8. AVERY CO., St. Louis, Mo. RUSS WHITE CO., Los Angeles, Calif. 
CARL J. BARNET, JR., Cincinnati, Ohio D0. CHOUINARD, Montreal, Canada 
HOMER BEAR, New York and Penn. Representatives in Ali the Leading Leather Markets Abroad 
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You're looking at the three most significant 


MADE OF 


ORLON 


synthetic threads on today’s sewing horizon. . . 


And there are differences—important differences to any 


industrial thread user . . . 


Each has certain characteristics which make it better for 


certain end uses than any other thread available. In fact, 


used in the right ways for the right purposes, they're just 


plain wonderful. But misuse of any of them—or of any thread 


for that matter—can mean serious trouble for a thread user. 


Thread manufacturing is our business—and has been for 


more than fifty years. Cotton thread, synthetic thread—or any 


other kind of thread. And an important part of that business 


has been working closely with thread 
users to help solve their problems— 
placing our FULLY EQUIPPED 
LABORATORY at their disposal to 
find answers before costly mistakes 


are made. We can help you. 


* Dupont’s trademark for its acrylic fiber 


** Dupont’s trademark for its polyester fiber 
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“SEAM 
ENGINEERING 


Seam Engineering is an indi- 


viduolized service performed 
inthe laboratories of TheAmer- 
ican Thrnad Company. It pro- 
vides menufacturers with rec 
ommended thread size, recom- 
mended thread quality, recom- 
mended thread combinations, 
recommended stitches perinch 
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FFERENCE? 


MADE OF 


DACRON 


~BAPERICAN 


COMPANY 
260 WEST BROADWAY, N. Y. 


BRANCHES PHILADELPHIA 
NEWTON UPPER FALLS, MASS 
DALLAS « LOS ANGELES « ST LOUIS 


SAN FRANCISCO+ CHICAGO 

















NEW DEVELOPMENTS 


What industrial science 


LEATHER SANDING MACHINE 
This machine is particularly use- 
ful in the shaving and buffing of 
leather through a rotary cylinder 
equipped with an abrasive sheet. 

In the present practice for shaving 
and buffing leather, an abrasive sheet 
is wound about a cylinder. This cyl- 
inder is brought into contact with 
leather for finishing the surface, 
small air jets being directed against 





on the surface so that the sheet. when 


brought into contact with a fresh 
portion of the leather, presents an 
irregular surface. Further. such re- 
sults tend to reduce the life of the 
paper abrasive sheet. 


This 


the abrasive sheet to remove leather 
fragments which collect and which 
tend to reduce the effectiveness of the 
abrasive. The air jets tend to pro- 
duce a channel effect and a bunching 
of the fragments at certain portions provides a 


new machine 





is doing to improve the job 


means for treating the paper for the 
removal of leather fragments, ete.. 
whereby the life of the paper is in- 
creased and more effective abrasion 
of the leather surface is brought 
about. It also provides a method 
whereby a flat curtain or sheet of 
air is directed against the paper on 
the cylinder to eliminate channeling 
while at the same time clearing the 
surface of the paper of fragments. 
It further provides an air-deliver- 
ing conduit, whereby a flat and sub- 
stantially continuous air sheet or cur- 
tain is impinged upon a rotating cyl- 


(Continued on Page 24) 





het 
rhe ot 
nd 
4 cannery jedgea” € 
aBor A experims nal ffer the vii perience 
L hem sts, om” boratory si salized me 
ner \\ 4 sf spes 
The jeather ol C joversv y dec des en 
yt 4 oh ou 
fac y\ines yhrows me WH 
skills gait th confide L 
1 hem 
Us ° MO cO 
L 
ich 
COM D ® oo York © 
AN ont, PEW ye, montrest 
LOR e Br jovers¥" tha 
co - ce r a Fort we vali more 
«gg, PROSE -al 
8 nl n heme? 
ye 
crurers of 
Manuf 
22 LEATHER and SHOES 











April 19, 1952 














For flexible 


...yel square-edged platforms 


i 





| 
i 
I 

Before you choose the platform for your 

next shoe, be sure to look at 

Armstrong's nine cork and cork-and-rubbe1 

compositions. Among these quality 

materials you'll find a platform just ™ 





right for the price and design of your shoe. 


You'll find, too, that Armstrong's 
materials are exceptionally easy to work 
with: they cut clean and handle uni 


formly, all sheets are to gauge exactly. No 


’ | ¥ ‘? % 
thicks and “thins” to upset production. A ae M ie | is ON 4. % 


To get working samples, just call 
your Armstrong representative or write 

Armstrong Cork Co., Shoe Products Dept., 
8804 Arch St., Lancaster, Pa. 
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This syntan will make a leather 
practically in one step without the 
use of expensive equipment, merely 
by dissolving the phenol and vanillin 
wipers are two rolls so positioned as and sulfonating, causing simultaneous 
to hold the upper materials firmly sulfonation and condensation of phe- 
UPPER TRIMMING MACHINE in parle it the subsequent nolic aldehyde and phenol in this 
tanning material. 

Comparative tests on skins tanned 
with vanillin syntan with skins tanned 
with other types of syntans and with 
vegetable tanning reagents indicate 
a quality of tanning heretofore un- 
known. There is a fullness and 
plumpness and soft feel to the vanil- 
lin tannage which make it stand out 
as different in physical properties 
than leathers tanned in other ways. 


The machine basically involves a 
special wiper arrangement, adjust- 
able and self-contained, to a variety 
of toe widths. Over and above these 


inder bearing an adhesive sheet while 
greatly increasing the effective life. 

Source: Armour & Co., Chicago, 
Ill.: Patent No. 2.573.936 


This machine offers a method of shearing away of the unwanted upper 
materials. Ahead of this assembly. 
two knives are suspended. These are 
flat in relation to the bottom of the 
last; and one of the knives overlaps 
the edge of the other. this for shear- 
ing purposes. Also, these knives are 
rotated in opposite directions to main- 
tain an independent shearing opera- 
tion, without the need of a shearing 
abutting surface. as is needed in the 


accomplishing precision flat-lasting. 
By precision is meant that surplus 
upper stock will be cut away accu- 
rately so as not to interfere with 
evenly distributed upper stock in the 
semi-automatic lasting of the toe. Of 
course, the shoe has been pulled over 
before it goes to this operation. 


Goodyear Inseam Trimmer. Source: John Miglarese, Cincin- 
This mechanism eventually may nati, Ohio, assignor to The United 

appear as part of another unit. such States Leather Co.. New York. N. Y.: 

as forepart trimming and lasting in Patent No. 2.564.022. 

one machine operation. However. the 

machine on its own is of great value. STURDY INSOLE RIB 


Source: United Shoe Machinery 


Corp., Boston: Pat. No. 2.556.410. This machine and process offers a 


progressive new principle for an in- 
sole rib. It is actually a variation of 





VANILLIN SYNTAN : : : 
ae ‘ : the Nute-Fernald insole, a construc- 
This novel type of syntan is made ‘ : : 
nae : ‘ tion wherein a coated canvas tape is 
from vanillin because of its unique ; : ‘ ae 
ee 6 , stitched through its center to an insole 
composition consisting of a phenolic sar . é 
ee a blan at a marginal distance from its 
2Tol in an aidenyde gro ) C 
aes. “ ‘inal © fi it edge. Next, the flat surfaces on the 
ntribute surprisingly good leather- : ee : 
a ee ee sides or divided by the center stitch- 
- ing characteristics in tanning. 2 ; 5 : 3 ie 
ing are raised to an upright position, 


and there pressed and bonded into a 
rib. After this. the rib is reinforced 
by the usual coating of overall canvas. 








SALES @ SERVICE 
NEW ENGLAND 


ewburyport 
Amesbury 
lowell 
—_ YORK 
jaa City 
PENNSYLVANIA 
Harrisburg 
TENNESSEE 
Nashville 
Missouri 
St. Louis 
WISCONSIN 


Milwaukee 





FREEMAN 
UPPER SHAPING 
AND MOLDING 

MACHINES 


* MODEL B * MODEL C 
* MODEL L * MODEL LT 


ee al 
MOLD THERMOPLASTIC CouN- | 'EXAS 
TERS * SHAPE SLIPLASTED CALIFORNIA 


los Angeles 


CLOSED BACKS * SHAPE BACK- — nig 
PARTS * REDUCE SEAMS pry 

« MOLD ONE PIECE QUARTERS 

» SHAPE THE OPENINGS OF PUMPS 


e SMOOTH THE INSIDES OF COWBOY BOOT SHAFTS 










The weakness of the Nute insole 
lies in the need for extra overall 
canvas or coated duck. The new 
insole corrects this by using two plies 
of strips, canvas or any suitable 
material, coated on the bottom sides. 
These strips are fed into a special 
two-needle, chainstitch sewing ma- 
chine fitted with a special folder that 
serves to shape up into an inverted 
U at the top layer. Almost simul- 
taneously the two needles stitch both 
sides of this rib to the other strip 
that enters quite flat through another 
folder. 

During all this. a spray of cement 
ur shoes— LOUIS G. is distributed onto he outside of the 


already fold top strip. Here another 

































Send us some of yo 






e will 
wld them for you: FREEMAN COMPANY folding operation turns up the sides 
form or CINCINNATI, OHIO to press against the rib. At this point, 
(Continued on Page 39) 
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DETAILS 2 


Footweor 


BUT THEIR BRAIDS 


THE PRESTIGE AND BINDINGS 
OUR PRODUCTS ENJOY ARE OURS! 


As Part of America’s Hey 
\ N Va ot y 


Shoes of Distinction 


IS A CHERISHED PRIVILEGE 


HE list of manufacturers who utilize our 

braids and bindings reads like the Blue 
Book of the nation’s Footwear Business. Their 
patronage has helped us become the Top 
House in the trade. 

As Braid and Binding Headquarters, we are 
always prepared to offer the most extensive 
line from which to make a choice. Any desired 
shade—in required widths — can readily be 
supplied. And we take pride in accepting the 
responsibility of maintaining a level of quality 
that has earned... and kept... the fine repu- 
tation of our products for the past 34 years. 


iC | 
Lawrence Schitt sims 4 
Silk Mills Fn Bi 


ESTABLISHED 1918 


Manufacturers and Distributors to the Shoe Trade of 
FINE-QUALITY NARROW FABRICS 


95 Madison Ave. New York 16, NV. Y. ... and There Are Many More! 


SEE THE EX 1BIT OF OUR FINE PRODUCTS 
AT THE ANNUAL SHOE SHOW APRIL 27-30 
JEFFERSO IN HO ST. LOUIS 
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TOUGH CUSTOMER 


We like ’em tough. It’s a challenge to 
our 49 years of “know-how” in this 


backing business. It’s the kind of know- 
how, plus extra service, that makes 
our toughest customers purr like kittens 
when we come through on a particularly 


rough assignment. So, next time you 


run into a “tough one’, call on ABC. 


BACKING CORPORATION 


HADLEY & MULLANPHY STS. 
ST. LOUIS 6, MO. 


Division of 
AC 
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ACMETEX? The best lining stock 
for quarters, socks and vamps. 
PERFRITE* The original, non- 
fraying woven material for rein- 
forcing perforated and cut-out 
shoes. *Reg 
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Advance Boston Market Week proved tip- 
off again of things to come in volume shoe trade. 
Last year, manufacturers and buyers were already anticipat- 
ing the fall bust ahead after public’s scare buying rush in 
early ‘51. Chains and department stores were loaded to the 
gunwales, already drawing in horns on fall buying budgets. 
Manufacturers were already beginning to feel pinch. This 
time, the feeling is reversed—somewhat conservatively but 
enough to indicate that the bloom is returning to shoe busi- 
ness’ cheeks. 

Volume buyers from South, Southwest, 
West and many from East all planning big fall. Feel- 
ing is they have better deal for public this fall than for many 
years. “Better shoes and lower prices” will be industry ban- 
ner. And by better shoes, most buyers mean shoes with more 
and better leather. 

Leather will be the central theme of fall 
shoe promotions, along with the lower prices. No 
way of telling yet how much shoe prices will drop but best 
estimates place it at 10-20% for women’s staples, 15-20%, 
for men’s and boys’ shoes. All will have more leather than 
they have had in recent years—and merchandisers will stress 
this point. 

A note of caution to tanners. A great many 
more shoe manufacturers are returning to leather now and 
plan to use a lot more of it for fall. Shoemen say they want 
leather as long as they can afford it. However, should good 
fall demand not only stiffen leather prices but lead tanners 
to raise their lists substantially, many shoemen claim they will 
show strong reluctance to return to leather. Whether or no 
they would go this length, fact remains they will remember 
what happens for a long time to come. Shoe producers now 
saying that tanners can make fast friends for years or alien- 
ate a good part of their potential market by what they do 
come June and July. 

« 

One big reason for optimism is unexpect- 
edly good Easter. For weeks, business dragged along, 
beset by bad weather and late Easter. Last two weeks before 
Easter Sunday saw a concerted consumer rush into shoe stores 
and departments—enough to bring combined March-April 
sales well above last year. Jobbers and chains reported 
healthy inventories and cash positions after Easter rush. Full 
returns won't be in for several weeks but the signs are there 
that pre-Easter sales were better than budgeted for 
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At this writing, no 
further word from OPS on lifting of hide and skin price ceil- 
ings. Unofficial OPS reports have had Price Boss Arnall re- 
leasing proclamation at any moment—but the moment has 
not come. Curiously, policy proclamation relaxing hide and 
other curbs has already been approved by Arnall, just wait- 


Decontrol still drags on. 


ing for release. First, Economic Stabilizer Roger Putnam 
held it up to study “public reaction.” Then steel strike inter- 
vened. Now OPS says it is all set to go again—bur nothing 
happens. 

Arnall scheduled to appear before House 
Banking Committee this week with recommendations. 
Once proclamation is released, ceilings on cattlehides, calf 
and kip skins will in all probability be suspended. As be- 
fore, details are still missing but with rawstock prices so far 
below ceilings, it appears OPS will reduce and eliminate a 
good deal of required reports. However, price fixers will 
keep wary eye on market, be ready to slap on new ceilings 
if prices again approach ceiling levels. 

° ° 


Net income of 30 leading leather and shoe 
manufacturers in 1951 fully 18% below 1950. This 
is finding in April Monthly Letter of Economic Conditions 
issued by National City Bank of New York. In dollars, 30 
firms reported net income after taxes of $39,476,000 in '50 
against $32,522,000 last year. 


Industry not too badly off in this respect. 
Many others showed much higher losses while the majority 
of decline averaged 15-209. Higher losses, up to 74%, 
reported in various textile products, off 39¢¢ for autos and 
trucks, 32% for aircraft and parts. Some gains reported in 
industries such as tires and rubber products, petroleum and 
products, machinery and railroad equipment. On the whole, 
leather and shoe industry did no better or worse than many 


others. 
@ e 


Argentina reported with thousands of 
sheepskins available for export. Due to meat short- 
age, England has again stepped-up purchases of mutton from 
South American country. However, price situation has 
scared most skin buyers away. As long as IAPI holds prices 
at current levels—well above world market prices—hides and 
skins will pil# up unsold. Many observers feel situation may 
again approach that of several years back when sheds, ware- 
houses and lighters were crowded with several million hides. 
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SEE BETTER FALL SHOE BUSINESS 





BUYERS BULLISH 
AT BOSTON SHOWING 





Lower Prices, More Quality 
To Stimulate Sales 





The shoe manufacturing industry 
heard its most encouraging news in 
months during this past week as 
volume shoe manufacturers displayed 
their fall lines at the Advance Boston 
Shoe Market Week held April 14-18 
at the Hotels Statler and Touraine. 
Boston. and showrooms on South. 
Lincoln and Essex Streets. 

Shoe buyers representing leading 
chains, department stores and whole- 
salers from the West, South and East 
were almost unanimous in predicting 
a consumer sales increase over fall 
and winter 1951. Many felt that fall 
and winter volume would be enough 
to boost total 1952 retail shoe sales 
some four to five percent above last 
year. Based on retail sales estimated 
at 475 million pairs in 1951, this 
would mean an increase of approxi- 
mately 20 million pairs for this year. 

Because the majority of volume 
suppliers were now in a healthy in- 
ventory and cash position, far better 
than at this same time a year ago, 
it was felt that the increase in sales 
would necessarily mean increased 
civilian shoe production at the manu- 
facturers’ level. 


Much Interest 

The Show itself did not result: in 
any heavy buying spree—but there 
was a good deal of interest evident 
throughout. Some manufacturers 
mistook the lack of orders for indi- 
cation that the industry was in for 
another disappointing season. Buyers, 
however, were quick to deny this. 
pointing out that it was still a little 
early for fall commitments but that 
their budgets were well above a year 
ago, 

Although prices were not definitely 
set and probably would not be until 
next month, it was evident that they 
would be appreciably lower than last 
fall. Consensus was that) women’s 
volume shoes would be 10-20 percent 
below last year retail while men’s 
dress shoes and casuals would be 
from 15-25 percent below a year ago. 

Significantly, both manufacturers 
and buyers were agreed that fall 
1952 shoes would be better quality 
than their L951 counterparts despite 
the lower prices. By better quality, 
they meant more leather throughout. 
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Leather prices were now sufficiently 
lower to permit manufacturers to 
swing back to leather in many in- 
stances where they had been using 
synthetics because of the price factor. 

Buyers were well aware of this 
and were planning to promote the 
“better quality at lower prices” angle 
in fall footwear. More shoes with 
more leather will be an important 
factor in their fall promotions. 

Surprisingly, the majority of 
buyers reported that’ their Easter 
business had been more than satis- 
factory. A slow start had been well 
compensated in the two weeks im- 
mediately preceding Easter Sunday. 
Heavy sales during this period would 
enable most to show a better March- 
April than in 1951. 

Although the Showing is held prin- 
cipally for volume shoe buyers from 
the South and West. many buyers 
from large Eastern outlets, including 
chains, department stores and job- 
bers, were in attendance. The show 
was a little slow in getting started 
but by Tuesday, it was in full swing. 

Another encouraging factor, par- 
ticularly for tanners. was the feeling 
among manufacturers and buyers 
that the leather market has gone 
about as low as they expect it too. 
Most were agreed that upper leathers 
and leather components were in a 
fine competitive position, pricewise. 
Because leather was once again within 
the reach of the popular and lower 
priced field, the trade was planning 
on taking full advantage of this fact 
in stimulating consumer sales next 
fall. 

All in all, it appeared that tanners 
and shoe manufacturers could expect 
a busy fall 1952 run. 


R. W. Shriner Elected Head 
Of French, Shriner 


Richard W. Shriner has been 
elected president of the French. 
Shriner & Urner Mfg. Co.. Boston, 
men’s fine shoe manufacturer. He 
succeeds the late B. U. Shriner who 
died recently. 

Other officers elected at a meeting 
f the board of directors were Charles 
M. Shriner, vice president: William 
B. Shriner. secretary. and Katherine 
M. Shriner. treasurer. 

William B. Shriner was also elected 
head of the French, Shriner & Urner 
Retail Stores Co. Charles M. Shriner 
is vice president. Richard W. Shriner 
is secretary. and Katherine M. 
Shriner. treasurer. 
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1952 A BETTER 
YEAR, SAYS FOOTE 





Lower Prices To Mean More 
Volume 





The vear 1952 should prove a bet- 
ter year for the shoe industry than 
1951. according to John E. F. Foote, 
new president of the New England 
Shoe and Leather Association and 
co-chairman of the Popular Price 
Shoe Show of America. 

Foote said that the outlook for re- 
tail shoe sales is favorable with vol- 
ume during the second quarter and 
final half of 1952 estimated at better 
levels than last year. This will result 
in higher shoe production since inven- 
tories at wholesale and retail are at 
admittedly lower levels. 





Foote pointed out that current low 
prices for hides and skins, in some 
instances representing the lowest raw- 
stock prices since World War Il. have 
resulted in reduced prices for most 
leathers. Lower material prices will 
naturally bring lower shoe prices. a 
factor which has always spelled in- 
creased pairage sales. 

Another favorable factor, said 
Foote, is the continued record-high 
purchasing of consumers. 
whose incomes have risen substan- 
tially since the Korean War. 

He added that a record nuumber 
of exhibitors and buyers is expected 
at the forthcoming Popular Price 
Shoe Show of America, scheduled at 
the Hotels New Yorker and McAlpin, 
New York City, May 11-15. The in- 
dustry-wide market week will pro- 
vide the entire volume shoe industry 
with the best-timed opportunity to 
discuss Fall merchandising — plans. 
prices and styles. 


power 
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END OF HIDE PRICE 
CEILINGS LOOM NEAR 





Arnall Ready To Announce 
Suspensions 





The long-awaited word of the 
Ofhce of Price Stabilization on sus- 
pension of some price controls, in- 
cluding those over hides and_ skins, 
was expected about the time this 
issue went to press. 

The plan was for Ellis G. Arnall, 
Price Director, to give his views. per- 
haps along with suspension action at 
the same time, during an appearance 
before Congress April 17 to testify 
on extension of the Defense Produc- 
tion Act. 





Price Director Ellis G. Arnall 
told Congress on April 16 that he 
is prepared to suspend ceiling 
prices on cattle hides, kips and 
calf skins. He said "recent sur- 
vey" showed men's work shoes and 
children's shoes "right at their 
peak or ceiling prices" indicating 
continued price controls in this 
area. Arnall declared, "We are 
prepared, for example, to  sus- 
pend the ceilings on cattle hides, 
kips and calf skins, on burlap, raw 
wool and related fibers, on certain 
edible fats and oils such as soy 
bean, linseed, corn, and cotton- 
seed oil, and on inedible tallows 
and greases." 

The Price Boss added suspension 
means simply lifting the lid but 
holding it ready for immediate 
application when necessary and by 
immediate, | mean within 24 hours, 
and ceilings will be suspended only 
in circumstances which permit the 
lid to be put on again before 
prices pierce the present ceilings." 
Arnall said suspension would ease 
the paper work required of in- 
dustry. 





The administration — continues 
firmly behind extension of the act, 
the authority for price, wage and allo- 
cations controls, despite feeling in the 
Congress that major modifications 
may be in order. 

While the National Shoe Manufae- 
turers Association has asked that if 
hides and skins are decontrolled shoes 
and leather also be freed of price con- 
trols. the association seemed to have 
little confidence this would be done. 

The advice of the OPS to the asso- 
ciation was that the OPS would not 
consider the effect of all decontrol 
regulations on all users of a com- 
modity before acting. However, the 
association asked for and was granted 
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a conference with OPS officials April 


17 on how to operate under price 


ceilings. 

Specifically the new supplementary 
regulation 4 to ceiling price regula- 
tion 7 was to be the subject of the 
conference. SR 4 applies to uniform 
pricing for branded articles. 

In a third action, the shoe manu- 
facturing industry was represented at 
a meeting April 17 before the Surplus 
Manpower Committee on whether to 
grant shoe manufacturers in “criti- 
cal” or depressed areas, preference 
on military and other government 
shoe contracts. 

Julius Schnitzer. head of the leather 
division of the National Production 
\uthority, was among those sched- 
uled to testify. It was thought he 
would propose that the government 
buy during off seasons, and that he 
would furnish statistics on shoe pro- 
duction and consumption. 

The committee has set up proce- 
dures whereby the government is 
placing contracts in depressed. or 
labor-surplus areas, but the shoe and 
textile industries are exempt from 
this procedure. The hearing is to find 
out if the shoe industry should con- 
tinue to be exempt or, if not, how it 
can be brought into the program. A 
hearing on textiles was held LO days 
ago. and a decision is awaited. 

Advance notifications to the sur- 
plus manpower committee indicated 
only moderate interest by the shoe 
industry in the hearings, expected to 
cover four days. By the deadline of 
April 14, only one shoe executive had 
said definitely he would attend, said 
Oliver Popenoe, secretary of the com- 
mittee. He is Walter Weidmann, 
president, Belleville Shoe Manufac- 
turing Co.. Belleville, Il. 

The New England Shoe and 
Leather Association, Orville Poland 
of the office of Governor Dever of 
Massachusetts, representatives of the 
United Shoe Workers, CIO, and Earl 
F. Snow of the Brotherhood of Shoe 
and Allied Craftsmen also were ex- 
Some might 


Congressmen 


pected. 
turn up, Popenoe said. 


Shoe Fair Applications 
Mailed April 19 


Official applications for exhibit 
space at the Fall National Shoe Fair 
were mailed April 19 to all members 
of the National Shoe Manufacturers 
Association. the Shoe Fair Commit- 
tee reports. The Fair will be held 
Oct. 27-30 in Chicago. 

Space reservations should be mailed 
to George E. Gayou, manager, Na- 
tional Shoe Fair. Palmer House. Chi- 


cago, Il. 
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FEBRUARY SHOE 
PRODUCTION OFF 2° 





Women’s Hold Even; Men’s 
Down 9% 





Production of shoes and slippers 
during Feb. 1951 totaled 42,518,000 
pairs, a decline of two percent from 
the 43,313,000 pairs produced in 
Feb. a year ago but three percent 
above the 41,306,000 pairs reported 
in Jan. 1952, the Census Bureau re- 
ports, 

Women’s shoes, sandals and play- 
shoes totaled 20,365,000. pairs, one 
percent above the 20,154,000. pairs 
turned out last Feb. and four per- 
cent above the 19,676,000 pairs re- 
ported in Jan, 1952. 

Men’s shoes amounted to 8,541,000 
pairs, about even with the 8,577,000 
pairs produced in the previous month 
but fully nine percent below com- 
bined civilian and military output 
of 9,371,000 for Feb. 1951. 

Small gains over Feb. 1951 were 
reported in other categories with 
youths’ and boys’ output up 19 per- 
cent. Infants’ shoes were seven per- 
cent below a year ago while athletic 
shoes were off 16 percent. House- 
wear slipper output totaled 2.851,000 
pairs, 14 percent above the 2,511,000 
pairs in Jan, 1952 but 10 percent 
below the 3,158,000 pairs of Feb. 
a year ago. 

Shipments of shoes and slippers in 
Feb. were 43 million pairs valued at 
$162 million with an average value 
per pair shipped of $3.73. In Jan. 
1952, the average value was $3.73 
and in Feb. 1951, it was $3.98, 


Jarman Shoes To Be Made 
In Australia 


Jarman shoes for men, manufac- 
tured by General Shoe Corp., Nash- 
ville, Tenn., will also be made and 
distributed under a royalty franchise 
agreement by Linley Investments, 
Ltd., of Melbourne. Australia, J. P. 
Saunders. vice president in charge of 
General Shoe’s foreign division, re- 
ports. 

The arrangement was made by 
Noel Linley, head of the Australian 
firm. during a recent visit with Gen- 
eral Shoe officials. Linley will start 
with a production of some 300 pairs 
daily but expects to nearly double 
that figure shortly. 

Jarman shoes are made and dis- 
tributed under royalty li- 
censes in Canada, England, Australia 


and New Zealand. 
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DANISH SHOE TEAM 
STUDIES U. S. METHODS 


Denmark, which wants to use more 
of its foreign exchange for critical 
items and less for imported footwear, 
has sent a team of shoemaking ex- 
perts to the U.S. to tour major shoe 
manufacturing study 
methods on 


centers and 
American production 


men’s, women’s, children’s and mili- 
tary shoes. 

Tour of the 12-man group, consist- 
ing of labor and management repre- 
sentatives, is sponsored by the Mu- 
tual Security Agency under its pro- 
ductivity and technical 
program. The group landed in New 
York City on April 6 and will spend 
most of its five weeks in St. Louis 
and Boston areas. 


assistance 


Team members will study the en- 
tire shoe industry from design to de- 
livery with emphasis on maximum 
utilization of raw materials, trends 


S00. 





of lasts (especially in children’s 
shoes), bottom stock plants and pro- 
cedures, cutting room procedures, 
machine performance, wage and in- 
centive systems, and in-plant training 
for workers. 


Harvard Coated Products 
To Double Output 


Harvard Coated Products Co., pro- 
ducer of coated and uncoated shoe 
fabrics, has completed a move to 
larger quarters at 112 Norfolk St.. 
Roxbury, where greatly increased 
floor space and new machinery will 
enable it to double present output. 

The firm was started in Cambridge, 
Mass., six years ago and has become 
i leading producer of shoe fabrics. 
Among its products are Kidko quar- 
terlinings, Nu-sta reinforcing ma- 
terial and Swa-son, a sueded fabric. 
Officers are Lew and Max Ravich and 


David Kalish. 








EASTER PARADE OF LEATHER 














Coal 
~ 


Clad in leather literally from top to bottom, from hats to shoes, New York model 
Dru Avedon and her six-year-old daughter Kim, were a highlight of New York’s 
Easter Parade this year. Strolling down Fifth Ave. on Easter morn, they wore 
the latest spring fashions in all-leather shoes, coats, suits, handbags, gloves and 
hats. The all-leather outfits and their wearers drew a throng of newspaper 
photographers as well as TI and neu sreel cameramen, 


32 


LEATHER and SHOES 





ALLIED KID COMPANY 
DISCARDS LIFO SYSTEM 





Cites Declining Rawstock 
Markets 





Rapidly declining raw materials 
markets have prompted Allied Kid 
Co., Boston, to discard the LIFO 
system of inventory accounting and 
return to the “lower of cost or mar- 
ket” system, Benjamin Simons, pres- 
ident of the firm, announced this 
week, 

In a letter mailed to stockholders, 
Simons said the company was able, 
as a result of the change, to report 
a net profit of $240,333 including 
credit of $525,000 from inventory 
reserve for the six-months’ period 
ended Dec. 31, 1951. Originally, the 
company had reported a profit of 
$131,843 for the period. 
said the company had, 
when it decided to use LIFO, erred 
assuming that base prices—cost on 
June 30, 1950—were reasonably low 
in view of the value of the dollar 
and price levels of other commodities. 

Allied was able to revert to. its 
former accounting system because 
its due date for filing its final tax 
return for initial LIFO year had been 
extended to March 15, 1952, Simons 
explained, Ordinarily, once the LIFO 
method is set up for tax methods, it 
cannot be easily changed. 


Issue Fall Color Card For 
Women's Gloves 

Rich jewel tones are an attractive 
feature of the 1952 Fall Color Card 
for women’s gloves. just issued by 
The Textile Color Card Association. 
The gem colors are Antique Emerald, 
Jewel Purple, Garnet Red and Glam- 
our Turquoise. 

The 19 shades on the new card are 
each portrayed in the shape of a glove 
strung on a tasseled cord and apply 
to both leather and fabric gloves, ae- 
cording to Margaret Hayden Rorke, 
managing director of the Associa- 
tion. 

Metal tones are Lacquer Gold, 
Dutch Copper and Platinum Blue. 
The important beige to brown range 
is represented by Champagne Sec, 
Cloudrege, Maple and Teak Brown. 
Boulevard Gray and Dusky Gray re- 
flect another neutral note. 

Other colors expected to win favor 
in fall glove fashions are Wine Pink, 
Exciting Red, Kingfisher, Admiral 
Blue, Tuscan Olive and Irish Green. 
Black, white and chamois are shown 
as staple glove shades. All colors 
were selected by the Association’s 
Glove Color Committee. 


Simons 
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UNITED SHOE 
REPLY BRIEFS FILED 


Counsel for United Shoe Machin- 
ery Corp. and attorneys of the anti- 
trust division of the Justice Depart- 
ment submitted reply briefs to Fed- 
eral Judge Charles E. Wyzanski, Jr. 
this week in the Government’s anti- 
trust suit against the company. 

The Government is charging 
United Shoe with monopoly in the 
shoe machinery field. The suit was 
filed four years ago and trial was 
completed late last year. 


Briefs presented by both Govern- 
ment and company attorneys an- 
swered arguments previously sub- 
mitted by opponents and contained 
in various briefs, conclusions of law 
and findings of fact submitted Jan. 
29. 

The Government reply brief con- 
tained 230 pages with a 135-page 
appendix commenting upon defense 
requests for findings and conclusions. 


AMATEUR SURGEON 


Top-ranking shoe manufacturer 
Albert H. Bogutz, who came up 
through the sales ranks to become 
president of Newton Elkin Shoe Co., 





Philadelphia, maker of women’s fine 
I 
shoes, never wanted to enter the shoe- 


making business. An article by 
Robert Fetridge in the financial sec- 
tion of the April 6 New York Times 
says that Bogutz’s real ambition was 
to become a surgeon. Financial ne- 
cessity after finishing high school 
forced him into the shoe business. 


A retail shoe salesman at 17, 
Bogutz became manager of I. Miller's 
in Philadelphia at 25, After a sojourn 
with Bonwit Teller’s shoe department, 
he joined Newton Elkin as sales man- 
ager. At 40, he was elected president 
following the death of founder New- 


ton Elkin. 


Today at 48, Albert Bogutz is com- 
monly regarded as the “wizard of the 
shoe business.” One of the founders 
of the Guild of Better Shoe Manu- 
facturers, a former president, he 
still remains the amateur surgeon, 
spends much of his spare time at the 
University of Pennsylvania Hospital 
operating rooms where his friend, 
Dr. I. S. Radvin, head of the hospital, 
and a leading surgeon, frequently 
conducts operations. “He can talk 
of surgery almost as authoritatively 
as he can about the shoe industry,” 
says the Times. 





Deaths 





George H. Carter 


... 80, retired shoe manufacturer, died 
April 15 at his home in Haverhill, 
Mass. A lifelong resident of Haver- 
hill, Carter was a veteran of the shoe 
industry and extremely well-known in 
the New England shoe trade. For 
many years, he was a partner in the 
Gale Shoe Co. and later in the Carter- 
Taylor Shoe Co., Portland, Me. He 
was chairman of the Haverhill chapter 
of the Red Cross during the past two 


wars. He leaves his wife, Malvina. 


Gabriel H. Schoen 


. 50, hide executive, died recently 
at Atlanta Hospital, Atlanta, Ga. A 
veteran of the hide industry, he was 
president of Schoen Bros., Inc., and 
POM Chemical Industries, Inc. 
Widely-known in the hide, tallow, 
fertilizer and by-products industries, 
he had been president of Schoen Bros. 
for the past 20 years and an active 
member of the National Hide Asso- 
ciation. He was a native of Atlanta 
and had lived there most of his life. 





PLAYING 


1 CROMPTON 
} RICHMOND 
COMPANY 


FACTORS 





IT SAFE- FOR A PROFIT 


Why be burdened with accounts receivable when markets slow 
= sm down and money gets tight? Convert these idle assets into cash 


7 ® 


continually through Crompton Factoring. 

With our cash flow, your working capital mushrooms practically 
over-night. You’re always liquid for advantageous purchase 
or to enable you to handle a larger volume. 

Because Crompton assumes all credit risks, you cease having 


worries on that score... and your credit overhead also ceases. 
This service bolsters the whole production economy of a business, and creates 
competitive advantages. It means faster turnover of goods and capital. And 
by getting cash in advance as goods are sold, you can really button up a profit. 
The safety factor that Crompton brings into the picture is a big plus and a 
stimulus for improved operation. Another reason why Crompton does an 
important job for so many types of industry and distribution. 


CROMPTON-RICHMOND CoO.,, INC. 


1071 Avenue of the Americas, New York 18, N. Y. 
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STETSON DISCARDS 
WOMEN'S SHOES 





Sells Arnold Division To 
E. P. Reed 





Stetson Shoe Co., South Wey- 
mouth, Mass., has discontinued man- 
ufacture of women’s shoes and sold 
its Arnold division to E. P. Reed & 
Co., Rochester, N. Y. shoe manufac- 
turer, according to E. T. MacBride, 
Stetson president. 

Decision to drop its women’s lines 
was due to the need to expand the 
Stetson men’s line through increased 
production space, MacBride said. He 
added that most workers formerly 
employed in the Arnold division will 
be absorbed in the men’s division. 
© The Reed company will also make 
the Stetson women’s shoe under a 
lieense agreement. B. L. Wales, sales 
manager of the Arnold division for 
the past 20 years, will be in charge 
of manufacture at the Rochester plant. 

“For some time we have been faced 
with the difficulty of making men’s 
and women’s shoes in the same plant 
atid have been in the embarrassing 

ition of not being able to make 

ugh men’s shoes to maintain an 
adequate in-stock department.” Mac- 
de stated. The only solution was 
of the women’s division to an- 

r manufacturer. 
Rochester, Guy E. Manley, presi- 
dent of E. P. Reed & Co., stated his 

Mpany has purchased all patent 
rights, patterns and equipment for 
the exclusive manufacture of Arnold 
Authentic shoes for women and non- 
ex¢lusive rights to manufacture the 
Stetson women’s line. 

Reed will now produce four 
branded lines—Matrix, Collegebred, 
Arnold Authentics and Stetson Shoes 
for Women. Addition of the two 
Stetson lines will “increase consid- 
erably” present Reed production, 
Manley stated. The company now 
employs 500 and is the largest wom- 
en’s shoe manufacturer in the area. 
Reed has produced women’s shoes in 
Rochester continuously for the past 
87 years. 


BY POPULAR REQUEST 


The management of the Popular 
Price Shoe Show of America requests 
members of the supply trades who 
will not occupy rooms at the show to 
plan their visit to shoe exhibitors on 
Tuesday, Wednesday, and Thursday, 
May 13, 14 and 15. 

Traffic congestion, particularly in 
elevators and lobbies, has been a 
major problem on Sunday and Mon- 
day, the two first days of the PPSSA, 
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it was explained by Maxwell Field 
and Edward Atkins, co-managers. 
“The PPSSA will appreciate the co- 
operation of members of the allied 
trades in planning their visits to the 
show starting on Tuesday,” they said. 

The fall and winter PPSSA opens 
May 11th at Hotels New Yorker and 
McAlpin, New York, and closes May 
15th. A record attendance of exhibi- 
tors and retailers is anticipated. 


Ed Regan Now Partner In 
Regano Box Toe 

Ed Regan has become a partner 
with Dan Ryan in the Regano Box 
Toe Co., Haverhill. Mass., manufac- 
turer of box toes for the shoe trade. 
Regan has assumed his father’s inter- 
est in the company. 





Regan first became associated with 
the company in 1936-1939. He at- 
tended both the University of Maine 
and Yale. During the war. he was a 
communications officer in the Air 


Corps. After leaving the service he 
was associated with General Foods 
Corp. and more recently with the E. 
Regan Gas and Oil Co. 

He will now devote full time to the 
Regano Box Toe Co. Both he and 
Dan Ryan, a veteran of 35 years ex- 
perience in the shoe trade, will handle 
the business. No changes in policy 
are contemplated, 


. a 
Edison Bros. Expansion Is 
Half Completed 

Edison Bros. Shoe Stores, Ine., 
leading shoe chain, reports that the 
first half of its new expansion and 
remodelling program for this year 
is already half completed. 

The company has opened a new 
Leed’s store in Santa Rosa, Cal., and 
a second Burt’s store in Indianapolis 
while moving its Baker’s store in 
Indianapolis to a new site and 
remodelling three Baker and three 
Burt’s stores in other cities. 

Edison now operates some 230 
stores over the nation under the 
names of Leed’s, Burt’s, Baker’s and 
Chandler’s. 
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TOP SHOE UNIONS 
TO MEET IN NEW YORK 





April 30 Talks Aimed At 
Cooperation 





Officials of the nation’s two largest 
shoe unions, the Boot and Shoe 
Workers Union, AFL, and United 
Shoe Workers of America, CIO, will 
meet April 30 at the Claridge Hotel 
in New York City to discuss and 
approve a new cooperative working 
program. 

The two unions, numbering close 
to 110,000 shoe workers in combined 
membership, are seeking to round 
out a unified labor policy that may 
lead to eventual merger. The latter 
subject, tentatively broached at 
earlier meetings this year, is not due 
to be brought up at the April 30 
meeting, according to John J. Mara, 
president of the Boot and Shoe 
Workers Union. 

Important agreements pending 
include a “hand-off” policy by each 
union when the other has organized 
or is in process of organizing a shoe 
plant. This covers the period when 
a contract is nearing expiration date. 

Whenever both unions have con- 
tracts with a company possessing 
several plants, as in the case of both 
International and Brown Shoe Co.’s, 
they will adopt a uniform policy on 
wages and benefits before expira- 
tion of a contract and negotiation of 
a new pact. Also, where both unions 
are represented in any area, they will 
agree on uniform piece rates prior to 
contract expirations. This is designed 
to maintain uniform production costs 
in any one given area. 


Florsheim Net Off Sharply 
In First Half 

Net earnings of Florsheim Shoe 
Co., Chicago, for the first half of its 
fiscal year ending April 30, 1952, 
will be sharply below the $781,000 
reported for the same period of 
1951, company officials told stock- 
holders at the annual meeting held 
this week. 

Principal cause of the decline was 
the 10-week strike which caused a 
shutdown of operations at all Flor- 
sheim plants. 

Fall orders are reported heavy in 
both the men’s and women’s shoe 
divisions and the company expects 
to keep operating near full capacity 
for the remainder of the year without 
the usual seasonal break. Men’s shoe 
business at this time was described 
as exceptionally active. 
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MILITARY 
BIDS AND AWARDS 





Amendment 


The Chicago Quartermaster Pur- 
chasing Office has issued Amendment 
No. 1 to QM-1 1-009-52-1220, cov- 
ering men’s and women’s cotton 
gloves with leather palms. Item No. 1 
has been changed from 25.000 ° to 
60,000 pairs men’s, Type II, Class A 
cotton gloves. leather palm, knitted 
wrist type. Army Spec. No. 9-117 
dated July 7, 1948. New schedule of 
deliveries from June | through Sept. 
30. Opening at 10:00 a.m., April 23. 


Hospital Slippers 


April 21, 1952—QM_-30-280-52- 
NEG-181. covering bids on 393.024 
pairs canvas hospital slippers. vari- 
ous sizes. Opening at 2:00 p.m. in 


New York. For the Army and Navy. 


High Black Shoes 


April 28, 1952—Navy Invita- 
tion No. 555 covering bids on 12.000 
pairs high black general purpose 
shoes, Spec. 72-S-4 as amended to 
Aug. 6, 1945 with exceptions: 607 
iron midsoles, Grade No. 1 scratch 
or better, 6-7 iron insoles. tight fibred 
insoles excluded, leather welting sur- 
face dyed black. Delivery during 
June and July. 


Marine Boots and Shoes 


April 30, 1952—The Com- 
mander of the Marine Corps, Wash- 
ington, D. C., has issued Invitation 
No. 1060 calling for bids on 167.000 
pairs combat field boots and 222.408 
pairs low quarter shoes. 

Boot specification is MIL-B-15993A 
calling for chrome retan cattlehide 
upper leather, aniline dyed. dark 
brown mahogany color, leather in- 
soles and middlesoles, leather coun- 
ters and welting and rubber outsoles. 
All leather component paranitro- 
phenol treated. Deliveries to start 
July 1, 1952. 

Shoe specification is MIL-S-15814 
dated Nov. 3, 1950, calling for 
chrome tanned kip uppers, dark 
brown mahogany, leather outsoles 
and insoles, leather quarter lining 
(calf, kip or side). Alternative calf 
uppers, same color, Spec, 55-5-43, 
leather counters. box toes, and welt- 
ing. Delivery in three equal instal- 
ments beginning July 1. 
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You Get That 


“PING PONG BOUNCE? 


When You Use 
Recano Sorr Box Tors 








YOU'RE RIGHT, when you use Regano Soft Box Toes in your shoes, 
re-orders come in like magic. No more returns with dented box toes. 
With Regano you get that "Ping Pong Bounce." 


FOLLOW THESE SHOEMAKING INSTRUCTIONS 
FOR THAT “PING PONG BOUNCE” 


No. 50 material is used for box toes in open toe shoes. No. 60, 
No. 80, and No. 160 are used in shoes detailed with soft box toes. 
Three colors; black, tan and white. 
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Cement firmly to upper in unlined shoes. In lined shoes cement 
; between the upper and the lining so that the three parts are vulcanized 
| into one unit. 

; Fadeaway double coated is specifically used in the new pointed 
| toe last for a hard box toe. It is heat activated and can be either 
cemented in the stitching 
| room or applied at the 
pullover operation. 
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Celluloid and Buckram Box 
Toes for Lined and Unlined 


Men's and Women's shoes. 


OP Qe) 


WRITE FOR YOUR SAMPLES TODAY! 
Agents: 





New York City New York City St. Louls 
Lawrence A. Engel Harold J. Polsbie Mid West Shoe Supplies Co 
456 Brooklyn Ave. 850 St. Marks Ave M. F. Sullivan 

1509 Sublette Ave 


Los Angeles, Cal, Cincinnatl Philadelphia 
G. J. Barbour C. J. Barnet, Jr dack Vike 
312 Omar Ave. 935 Lenox Place 205 No. 36th St 

Lewiston, Maine 
Eastern Shoe Supply Co. 


Factory Representatives: 
Dan Ryan, Ed Regan and Al Boucher 





REGANO BOX TOE CO. 


3 HALE STREET HAVERHILL, MASS. 
Est. 1934 Tel. Haverhill 4-7071 
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Gym Shoes 


April 29, 1952—Navy Invita- 
tion No. 575 15.000 pr. shoes. 
gymnasium, for delivery to 
Mechanicsburg, Pa., and Clearfield, 
Utah: 1/3 each within 60, 90 and 
120 days after contract award, Open- 


ing. New York 2 P.M. 


mens 


Women’s Rubbers 


May 2, 1952—Navy Invitation 
No. 564-—3,500 pr. rubbers, storm, 
women’s, sizes 7-914; for delivery to 
Brooklyn Naval Supply Depot, within 
60 days after contract award. Open- 


ing. New York 4 P.M. 










TANNERS REPORT SAVINGS 
UP TO THREE DAYS 





Skins soaked only 24 hours in 
water at 65° to 70°F., con- 
taining 0.7% Hooker Sodium 
Tetrasulfide, are sufficiently 
softened for drumming. 


Even flint dried steer hides 
are frequently ready to pro- 
cess after only 48 hours in the 
same strength solution. 


A 24-hour soak for green salted 
hides and skins, in 0.3% 
Hooker Sodium Tetrasulfide 
} solution, gives cleaner hides, 
H more uniform tannin distri- 
bution, a higher leather yield. 


HOOKER 
ELECTROCHEMICAL 
COMPANY 


t 1 UNION ST., NIAGARA FALLS, N. Y. 


la NEW YORK, N. Y. 
\t WILMINGTON, CALIF 


{ ' * CAUSTIC SODA * MURIATIC ACID 


> ,PARADICHLOROBENZENE © CHLORINE 
9, SODIUM TETRASULFIDE * SODIUM SULFIDE 


Bet 
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* TACOMA, WASH. 


Leather Gloves 
May 5, 1952—Navy Invitation 


No. 593—-150,072 pr. gloves, leather, 
black, wool-lined; destinations Me- 


chanicsburg, Pa... and Clearfield, 
Utah: delivery 1,3 each within 60, 
90. and 120 days of contract award. 


Opening, New York, 2 P.M. 


Firemen’s Rubber Boots 

May 13, 1952—QM.-30-280-52- 
1487, covering bids on 5,202. pairs 
fireman’s rubber boots, 70°; domes- 
tic packing, 30°; export, in accord- 
ance with G.S.A. Spec-ZZ-B-541, 
Grade II, Type B, dated Feb. 5, 1952. 
Delivery: 50¢7 to Wilkins Air Force 
Specialized Depot, Shelby, O., and 


have this 
‘Saving Data 
on Soaking a i 


= BULLETIN 505 tells 
how tanners are cutting 
soaking time in half by using 
Hooker Sodium Tetrasulfide 
solution. It describes uses 
and advantages of this time- 
saving and money-saving 
new chemical. A request on 
your company letterhead 


will bring you a copy. 


The Hooker technical staff, 
constantly at work on pro- 
cessing needs of the leather 
industry, is always on call 
for help in solving your par- 


ticular problems. 





HOOKER 
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50% to Cheli Air Force Specialized 
Depot, Maywood, Cal., during July 
1952. Opening in New York at 3 p.m. 
Synthetic Rubber Heels 

May 14, 1952—QM-30-280-52- 
1511, covering invitation to bid on 
8.496 pairs synthetic rubber heels, 
oil resisting, whole, black. Spec. 
U.S. A. No. 20-145 dated Aug. 3, 
1948, 100°% overseas packing. Open- 
ing at 3:00 p.m. in New York with 
delivery during Nov. 1952 to Sche- 
nectady General Depot, N. Y., for 
the Army. 


GIVREN GETS BOOTS 

E. J. Givren Shoe Co., Inc., Rock- 
land, Mass., has been awarded con- 
tract to make 45,000 pairs of tropical 
combat boots, mildew resistant. The 
award, covered by (QM-30-280-52- 
1271. was based on Givren’s low bid 
of $7.40 per pair, 1/10 of one per- 
cent in 10 days, 60 days acceptance. 
Total value was $333,000. 


CANCEL GLOVE ORDER 

The Chicago Quartermaster Depot 
has announced cancellation of In- 
vitation QM 11-009-52-1211 covering 
invitation to bid on a total of 2,028 
pairs of gloves, leather, steel stitched 
palm, domestic and overseas pack. 
Bids were scheduled to open in Chi- 
cago at 10:00 a.m., April 17. 


OPEN GLOVE BIDS 

Portland Glove Co., Carleton, Ore., 
was low bidder April 15 at opening 
in Chicago of QM_ 11-009-52-1196 
covering 4,800 pairs welders’ gloves, 
heavy leather, chrome tanned, rein- 
forced, large size, type III. The firm 
bid on the total quantity at $1.24 
per pair, one-half of one percent in 
20 days. 

Next lowest bidder was Peerless 
Glove Co. of Grand Haven, Mich., 
which offered $1.339 per pair. Milfur, 
Inc., of Milwaukee bid $1.37, two 
percent in 20 days. Both Northwest 
Glove Co. of Winona, Minn., and 
Fabri Glove and Mitten Co., Green 
Bay, Wis., bid $1.50 per pair, the 
former at two percent, 20 days. 


AWARD SLIPPERS 


Endicott-Johnson Corp., Endicott. 
N. Y., has been awarded contract on 
(M-30-280-52-1302 covering canvas 
hospital slippers. The firm will make 
59,904. pairs at $.65-$.66, total value 
$39,207.36. 


® Dodson-Fisher Co., St. Paul man- 
ufacturer of women’s, misses’ and 
children’s footwear, has purchased the 
plant of Meritt Shoe Co., New Hol- 
stein, Wis., and moved Meritt equip- 
ment to its St. Paul plant, it is re- 
ported. 
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@ Anthony Fagone, lasting room 
foreman, is now with Melori Shoe Co. 
in Roxbury, Mass. 


® David Hess, who recently resigned 
from Gitterman & Co., New York, 
where he had been active for many 
years, has joined Alfred Vamos, Inc., 
also of New York City, creator of 
Lastex shoe fabrics. Hess will devote 
his time to the promotion and sales 
of quality shoe fabrics to the men’s 
and women’s shoe trade. 


® Gordon T. Ferrie is now covering 
the Milwaukee territory for Krentler 
Bros., branch of United Last Co., Bos- 
ton. The company has been expand- 
ing its sales force in recent weeks. 
Ferrie has an extensive background as 


pattern man and stylist and was for- 
merly with Dunbar Pattern Co., Mil- 
waukee, Joyce, Inc., Pasadena, Cal., 
and Weyenberg Shoe Co. of Milwau- 
kee. He will concentrate on the crea- 
tion and development of new men’s 
styles for the men’s division of United 
Last. 


® Paul Schroder has been appointed 
secretary-manager of the Southwestern 
Shoe Travelers Association. He suc- 
ceeds the late Tom D. Collins, who 
died recently. Henry Looney of Selby 
Shoe Co. is president. 


© Robert Black, most recently asso- 
ciated with the sales force of Russell- 
Sim Tanning Co., has joined Korn 
Leather Co. of Peabody. He will call 
on the New England trade. 
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@ M. J. Seidenberg has joined Econ- 
omy Shoe Co. of Beverly, Mass., as 
sales manager. 
of the firm’s line of slippers and grow- 
ing girls’ oxfords. 


@ Maurice Clery, leading French 
tanner, has recently been decorated 
with the Legion of Honor by his 
country, according to Simon Green- 
berg of S. H. Greenberg, U. S. dis- 
tributor for leathers produced by Tan- 
neries de Sireuil in the province of 
Charante. Clery is president of Tan- 
neries de Sireuil and vice president of 
the French Tanners’ Council. 


®@ Samuel Mannino has resigned his 
interests in Bergen Footwear Co., Inc., 
of Brooklyn. Paul Shapiro has ac- 
quired his interests in the firm. 


@ Gene Lampal has joined Tupper 
Shoes, Inc., as half owner, according 
to A. H. Tupper, president. Lampal 
was formerly production head of the 
now defunct Grossman’s Shoes, Inc. 


® Alexander Rice, who was recently 
associated with Melori Shoe Co. of 
Roxbury, Mass., is new sales head at 
Cangemi Shoes, Inc. 


® Herbert J. Heesch has been named 
field sales supervisor of Hooker | lec- 
trochemical Co., Niagara Falls. He 
will be responsible for coordinating 
activities of field salesmen and district 
sales managers. 


® Charles W. Walton has been 
named general manager of the adhe- 
sives and coatings division of Minne- 
sota Mining & Manufacturing Co. He 
succeeds Louis F. Weyand. Walton 
joined 3M in 1947 and has been active 
with the firm since then. He is presi- 
dent of the Commercial Chemical De- 
velopment Association and a member 
of the American Chemical Society. 


® Abbott Barrett, former merchan- 
dising manager of Belding Corticelli’s 
retail lingerie division, has been pro- 
moted to sales manager of all retail 
divisions. He succeeds Henry W. Tavs. 
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He will be in charge 





Heads Cyanamid Lab 











Frank A. Edmonds, newly ap- 
pointed head of American Cyanamid 
Co.’s new leather chemicals labora- 
tory to be opened in its consolidated 
office and warehouse building in 
Chicago. The laboratory is part of 
an over-all plan by which the com- 
pany expects to improve its service 
to customers in the leather industry. 
fll leather chemicals application fa- 
cilities formerly located at the Stam- 
ford, Conn., laboratories are being 
discontinued. Edmonds is a veteran 
of 17 years in the tannery field. 


FOR POSITIVE 
sy Ned Gum?) a8 Tonge), | 


ADRIAN 
X-RAY 
Shoe 
Inspector 


Visual fluoroscopic inspection no finger 
tip searching to locate sharp tack points 
Shows entire shoe interior, shank taple 

at a glance 

Faster—one employee with Adrian X-Ray 
can do the work of two u r other mear 

Easy—requires no training to operate with 
expert efficiency 

No Installation Problem- One 

tained unit on cast 
for easy location uses 
ordinary 110 volt, A. ¢ 

current only 30” x 30” 


floor space 

Clasa A Cabinet Tupe 
Unit Totally enclosed 
totally protective Built 
to American Standards 
Ass'n. Spee 

Guaranteed 

right or leased 


Full details on request 


M. B. ADRIAN & SONS X-RAY CO. 


352 £. WARD ST., MILWAUKEE, WIS 














| LEATHER MARKETS GENERALLY 
SLOW DOWN AFTER EASTER 


DEPENDABLE | 
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Strap Leathers 


Further Price Adjustments Noted But Buying Is 


Moderate 


Sole leather slower as prices 
dip. Same for side leathers. Kid 
very quiet. Some activity in calf 
but off-season rules here. 


Sole Draggy 

Boston sole leather tanners report 
a listless week following last week’s 
decline of hide market, particularly 
of heavy hides. Shoe manufacturers 
appear to have withdrawn to side- 
lines again, waiting to see where 
leather prices will land this time. 
On the other hand, tanners naturally 
try to hold their lists near former 
levels but there are concessions made 
if a buyer is interested in enough 
leather. 

Heavy bends feel most pressure. 
Tanners have difficulty getting 46c 
for 10 iron and above. This is about 
2-3c less than they were getting 
before latest drop. Good 9-10 iron 
bends, not too plentiful, can be had 
at 50c and down; 8 9 irons at 58-60c. 
lights about 67c with some tanners 
still trying to hold close to 70 
without much success. 


Sole Offal Same 

Sole offal leather tanners around 
Boston report not much change from 
previous week. This means there is 
moderate business in bellies at fairly 
steady prices but shoulders, heads 
and shanks are slow and none too 
steady. 

Heavy steer and cow bellies bring 
top of 24c¢ with lighter weights down 
to 22c. This is same price as last few 





weeks, Light single shoulders with 
heads off have trouble holding close 
to 48e while those with heads on are 
1c and below. Heavies in very low 
30°s and not much interest. Double 
rough shoulders are 49¢ and down 
for heavy: slow at 55c and down for 
lights. Fore shanks hard put to get 
as high as 15c, hind shanks below 
20c as are heads. 
Calf Fair 

There moderate business in 
Boston calf market despite further 
weakness reported in raw skins. Tan- 
ners are not in too much of a hurry 
to get rid of material since this is 
a regular slow season. Result is, some 
leather moves with prices varied. 
Better interest, of course, in lower 
prices but good grade calf can be 
had at reasonable prices. 

Lists are hard to quote under exist- 
ing conditions. Good grade women’s 
weight smooth calf brings 70c and 
down although some tanners still ask 
around 80c for top grades. Volume 
is about 70-50c and down. 

Men’s weights smooth still pegged 
as high as 97c for top grades but 
here again, prices are all the way 
down to and below for black 
and colors. Top grade suede can be 
had at 80c and below. 


Is 


535e 


Sheep Quiet 
Not much doing in this market. 
according to Boston sheep leather 
tanners. New business is slow and 
price pressure is heavy when buyers 
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MACHINE DRIVEN 
RUBBER HEEL NAILS 


The CAMPBELLS are coming... 


with the very finest 


RING DRIVE WOOD HEEL NAILS 





and 











D. R. CAMPBELL MACHINE CO. 


55 MILDRED AVE., MATTAPAN DISTRICT, BOSTON 26, MASS. 
MANUFACTURERS OF HIGHEST QUALITY SHOE NAILS 
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are interested. Boot linings move in 
fair volume at 28e and down with 
most popular grade bringing 2lec. 
Not much doing in russet shoe linings 
and prices have trouble holding to 
20c¢ level. Colored shoe linings mod- 
erate at 25-26c. Chrome not too 
active in middle 20°s and below. 

Garment sheep market about the 
same. Good grade garment suede 
moves fairly well at 26c. The garment 
grain market is stymied by continued 
lower prices of horsehides and other 
competitive materials. 

Sides Confused 

Fluctuating hide market keep side 
leather tanners in Boston hard put 
to set any price levels. Buying is 
spotty as in past two weeks and tan- 
ners are generally willing to make 
concessions when buyers are inter- 
ested. 

Not too much activity in any one 
type of leather. Most types can be 
had at least 4-5c lower than before 
latest weakenieng of hide market. 
Top grade heavyweight combination 
tanned extremes are still not too 
plentiful. Those 4-415 oz. sell at 46 
and down. Kips are 49-48¢ and down 
with emphasis on lower end. Com- 
bination-tanned sides are all over the 
lot, have trouble holding in mid-30’s. 


Splits Moderate 

Boston splits tanners report mod- 
erate activity with best interest in 
heavy suede upper stock. Blue, brown 
and colors generally around 44¢ and 
down, black at 42c and below. Light 
suede splits in mid-30’s for black 
around 34-36ce—with colors bringing 
another 2c. Work shoe elk slow in 
mid-20’s, Linings quiet at 14-18e. 


Kid Quiet 

Kid leather tanners of Philadelphia 
report business remains quiet. Black 
suede still on the upswing. but this 
is the only spot where anyone is op- 
timistic. White has died down com- 
pletely after a short season that was 
better than had been expected. Glazed 
quite slow, with only a few orders 
coming in on colors. Manufacturers 
only order as needed: no large de- 
mand has developed for any special 
shade. 

Slipper remains slow at present. 
Nothing new reported on linings 
some business is done, but not much. 
Nothing reported in satin mats. A 
few sales in crushed by those who 
deal in this type of leather. 

Quotations about the same as last 
week. The low of 25c quoted by 
some tanners is considered by others 
too low for any type but “reject” 
leathers. They feel that a bottom 
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of 30c is more to the point. How- 
ever, all tanners will agree that prices 
are constantly adjusted in order to 
make sales and that in some instances 
a low-grade leather goes at a price 
considered ridiculously low. 

Quotations on crushed are not 
changed at the bottom level; how- 
ever a top of 75e rather than 80¢ 
considered more accurate at the pres- 
ent time. 


Average Prices Quoted 
Suede 32c-92c 
Glazed 25c-90e 
Slipper 25e-60« 

Linings 25c-60¢ 
Crushed 35e-75« 
Belting Slack 

Belting leather tanners of Philadel- 
phia say they have “nothing to say 
because nothing is happening,” as far 
as sales are concerned. Business has 
taken a definite drop along with the 
rest of the leather market, and until 
things settle, no one expects much 
to happen. No quotations are made 
by tanners because of the weak price 
situation, 

Curriers have found their business 
has declined, and things are even 
worse than last week. They expect 
little buying on a market where hide 
prices were declining. Some tan- 
ners are more or less sticking to the 
prices at the lowest level quoted, with 
some adjustments depending on sales. 
Others who had been able to do busi- 
ness at higher prices are revising 
quotations frequently, in order to do 
business. 

AVERAGE CURRIED LEATHER PRICES 
Curried Belting Best Selec. No. 2 No. 3 
Butt Bends 1.22-1.35 1.18-1.30 1.14-1.20 
Centers 12” 1.51-1.62 1.39-1.57 1.26-1.35 
Centers 24”-28” .. 1.45-1.58 1.39-1.53 1.30 
Centers 30” ..... 1.39-1.52 1.34-1.47 1.29-1.30 
Wide Sides 1.12-1.28 1.08-1.23 1.01-1.08 
Narrow Sides 1 94-1.00 
Premiums to be added: Heavy——-minus 5c-10c; 
Ex-Heavy—minus 2c to plus 5c; Light—plus 
10¢c-21c; Ex Light—plus 25c 


04-1.20 1.00-1.16 


Glove Marks Time 

Glove and glove leather industries 
still following same pattern. Very 
few tanneries working over fifty 
percent of capacity. Glove manufac- 
turers marking time waiting for fall 
orders. Ladies’ fine glove business at 
a standstill with very few table cutters 
at work. 

As usual, business confined to the 
cheaper lines of men’s gloves. Some 
call for men’s grey suedes in domestic 
leather. Prices range from 34c. down 
to 28c for cuttable grades. Iranians 
still selling at 25c and 2lc. Some 
pigtex offered at 19c. Light weights 
for boys’ gloves enjoy a limited sale 
at the same prices. 
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Not much call for pigskins. Ladies’ 
weights not selling. Men’s weights 
not much better off. The top three 
grades are being offered at around 
70c. Grades around 40c¢ enjoy the 
best market 


Work Glove Off 

An easier undertone has developed 
again in this market. Fairly liberal 
supplies of work glove splits around 
demand thin, buyers are 
in their purchases. 
Prices quoted recently have been 
shaded and some sellers have offered 
inducements, 

In several quarters, an easing trend 
to lower levels is admitted and LM 
weight is obtainable at l4e for top 
No. 1 grade, 13ce for No. 2 grade and 
12¢ for No. 3 grade. 

Buyers often name ideas around 
12c for the top grade. M weight alone 
also is listed about a cent lower at 
1 for No. ] grade, lde for No. Z 


grade and 13e for No. 3 grade. 


and with 
very selective 


Garment Steady 
Garment leathers considered only 
about steady. Business booked now 
rather spotty as buyers are not show- 
interest as formerly, 


fing as much 
: easiness 


probably influenced — by 
fprevalent: in’ practically all leather 
Mmarkets. Unsettled conditions in raw 
stock markets also have come in for 
Pome attention, 
> While up to 366 is still listed 

Certain quarters for very top grade 
suede garment leather, it is doubtful 
that any new business is being booked 
at that price. 
have been obtained down to 31-32c. 
Volume buyers in instances 
have reduced their 2 


Some very good lots 


some 
ideas from 28e 


STORMWELT 


down to 26¢ and are understood to 
have made some purchases on the 
lower basis. The 26c price would put 
suede on a par with recently prevail- 
ing volume basis for average run pro- 
ductions of grain garment leather. 
Business in the latter type also has 
been slower. While top quality grain 
garment leather recently brought 
32-34c, some buyer resistance has 
been evident at the outside figure. 
Horsehide garment leather. still 
quotable at 36c and down with 2c 
spread between grades. Although 
some sellers understood to be holding 
lists at slightly higher figures, the 
above price basis represents buyers’ 
concessions from the 
indicated to meet 
price basis 


limits and 
higher lists are 
competition, Average 
quoted around 33-34e. 


Bag, Case and Strap Lags 

Demand very limited and buyers 
very selective in making purchases 
only to cover actual requirements. 
Last reported business confined more 
or less to top grades with only small 
lots involved. Lower grades were 
virtually neglected and, in some in- 
stances, sellers have been making 
concessions to move the B and C de- 
scriptions. As a result, some buyers 
now want to obtain the top grade at 
cheaper prices. 

List prices such as 54e for 24% 
ounce and 56c for 3 ounce top grade 
case leather meeting with some re- 
sistance and sellers admit these prices 
look toppy. Same can be said regard- 
ing recently listed prices on natural 
russet side strap leather. The 4 ounce 
type has been held at 60c down, 5 
ounce at 62c and down, 6 ounce at 
6O4¢ and down and up to 10 ounce at 


DBA 
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il 
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70c and down with B grade 4e less 
and C grade another 2c less. 

Colors listed at 2c above regular 
russet and glazed strap 3c higher with 
B grade discounted 4c and C grade 
6c from the top prices. Grade A nat- 
ural russet strap sides listed from 56c 
down to 5le and B grade 53e and 
down, depending upon tannages, qual- 
ity, ete. 

Tanning Materials Fall 

Quotations in Tanning Oils market 
unchanged. Business moderate and 
based usually on tanners current 
requirements. Raw Tanning Materials 
somewhat easier. Demand slow. Tan- 
ning Extracts unchanged. 

Raw Tanning Materials 
Divi Divi, Dom., 48% basis shp’t, bag $ 68.00 
Wattle bark, ton 
: ‘Fair Average”’ 
**Merchantable”’ 
Sumac, 28% leaf . ; 
Ground 
Myrobalans, x AP yea . $44.00 
Crushed bi 00. Se < renee . $38.00 
R. 1's .. $44.00 
Valonia C ups, 30- 32% ‘gu aranteed $67. 00-$68.00 
Valonia Beards, 42% guaranteed $84.00-$85.00 
Mangrove Bark, 30°, So. Am. . $52.00 
Mangrove Bark, 38% E African $80 00-$81.00 
Tanning Extracts 


Chestnut Extract, Liquid (basis 
25% tannin), f.0.D. plant 
WE OD odo pacccccdascungusvates 
Barrels, ¢.1. 
Barrels, l.c.l. . 

Chestnut Extract, Powdered ‘(basis 
60% tannin), f.o.b. plant 


$103.00-$105.00 
Rid 99.00-$101.00 
. $140.00 
1. $135 00 


Bags, Le. 
Cutch, solid ‘Borneo, 55% tannin, 
plus duty wis. 
Gambier Extract, "25% tannin, 
bbls 


09% 
Hemlock Extract, 25% tannin, “tk. cars 
f.o.b. works . 0625 
Bbis. c.l. . 06% 
Oak bark extract, Said tannin, ‘Yb 
bbls. 6%-6%, 59 Sa ene wawkcees te 
Quebracho ate” 
Solid, ord., basis 63% tannin, c.1. 
GE ak Sha bwos baw hacd eae 
Solid clar., basis 64% tannin, c.1. 
Liquid basis, 35% tannin, bbis. 
Ground extract ..... = 
Wattle extract, solid, cl. 
(plus duty) So. African 
Wattle extract, solid, c.1. 
(plus duty) East African . 
Powdered super ciao bags, c.l 
05%; 1.¢.1 . 
Spruce extract, tks., 'f.o.b. ‘wks. 
Myrobalan extract, solid, 55% tannin. 
(plus duty) 
Myrobalan extract, powdered, 60% tannin 
(plus duty) 
Valonia extract, powdered, 63% tannin 
(plus duty) 


11 31/64 


Tanners’ Oils 
Castor oil, No. 1 C.P. drs. lLc.l 
Sulphonated castor oil, 75% 
Cod Oil, Nfid., loose basis, gal . 
Cod, sulphonated, pure 25% moisture ee 
Cod, sulphonated, 25% added mineral .. 
Cod, otc acperenaae 50% added mineral .. 
Linseed oil tks., ° . 
drums, c.1 
Neatsfoot, 20° 
Neatsfoot, 30° aisevesces 
Neatsfoot, prime drums, ¢c.l 
lel 5 
Neatsfoot “sult yhonated, 75% 
Olive, denatured, drs - 
Waterless Moellon 
Artificial Moellon, 25% moisture 
Chamois Moellon, 25° moisture 
Common degras . 
Neutral degras . . anes 
Sulphonated Tallow, 75% 
Sulphonated Tallow, 
Sponging compound “Te 
Spt OF... Pes aeesevecooene @ 
Sulphonated sperm, 25% moisture .... 
Petroleum Oils, 200 seconds visc., tks., 
OO SSS eee 
Petroleum Oils, 150 seconds visc., tks., 
f.o rer enear 
Petroleum Oils, 100 seconds visc., tks., 
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PACKER HIDES BARELY STEADY 
WITH TANNER INTEREST LIMITED 


Livestock Embargoes Due To Flood Reduces Offerings 
By Larger Packers 


Big Packers Moving 

Flood conditions in the North Cen- 
tral States received considerable at- 
tention during the past week. Al- 
though considerable attention was 
given to shipping of hides and skins 
from flood areas and down-stream 
points threatened with flood waters. 
packers seemed ready to sell more 
hides this week at the going prices. 


One big packer started off trading 
on Monday by selling 2.000 Albert 
Lea heavy native cows at 13c and 
1.000 Kansas City light 
l4’oc. These prices were 
less in line with sales made the latter 
part of the previous week when big 
four and most of the larger midwest- 
ern independent killers sold over 


cows at 
more or 


Tanner interest in hides still not very 
broad and some brined heavy native 
steers offered by one big packer from 
Kansas City plant not suitable for 
hide exchange buyers were slow to 
sell in the forepart of the week. 
Speculative purchases of branded 
steers reported in the East mostly at 
Ye for butts and 8e for Colorados 
with light avg. weight lots 
bringing i4c more. Also, straight 
April take off Colorados brought g! oC. 
At mid-week, it was reported that ex- 
port inquiries were being made for 
around 8&/10,000 native steers and 
Branded cows offered at 12c, 
finding very few 


some 


cows. 
meanwhile, were 
friends. 

On the Pacific Coast. one big 
packer sold about 10,000 Feb.-March 


Small Packers Lag 
Offerings at last prices slow to sell 
this week as many tanners hesitated 
to make bids. Nevertheless, there was 
some interest shown by certain out- 
lets for g 
the lighter averages but tanners were 

pretty well set in their ideas. 
southwestern hides averag- 
10 Ibs., including Texas 
purchased at Ie flat 
indications that 


ood quality productions in 


Some 
ing around 
small packers, 
fob. and there 
tanners wouud take on a few more at 
that level if obtainable for compara- 
tively quick shipment. Some good 
> lb. average hides offered at 12¢ 
but buyers’ ideas ranged 11-114 5e for 
these. 

Very heavy hides averaging slightly 
under or a little over 70 Ibs. quoted 
as low as 714-8e as based on latest 

which included western 
packers running heavy for 
Plenty of heavy hides avail- 
accord- 


were 


sales some 
small 
brands. 
able throughout the country, 
ing to most trade advices. Sole 
leather tanners still do not show very 
broad interest. 


100,000 hides, the largest volume of 
trading for any week since the first 
of March. e 


hides at 8'5c for butts, 7!5c for 
Colorados, lle for cows and 13c for 
light steers, selected fob. Smaller 
west coast killers were having diffi- 
culty interesting buyers in offerings 
river heavy native steers but, accord- of heavy steers at 7!oc and cows at 
brokerage quarters, the in- 914-10e, depending upon average, 
quiries were largely from hide ex these prices flat fob. Such produc- 
change operators who were in and accumulate 
out of the market from time to time. 


Country Hides Slack 


Fairly liberal offerings of country 
allweights available during the past 
few days. Previously reported trad- 
> to 9c flat trimmed 


Fair amount of interest on the 
steady basis of 10c for Chicago and 
; ing range of Bloc 
ing to 





tions continue to in ab- 


sence of new sales. 





HIDE FUTURES 


COMMODITY EXCHANGE, INC., FUTURES MARKET 





Close Close High Low 
April 17 
13,.90B 
14.17T 
14.25B 
14.30B 
14.35B 
14.45B 


Total Sales: 


April 10 For Week 
14.01T 14.25 
14.26T 14.77 
14,50B 14.90 
14.65T 
14.75B 


For Week 
13.90 —tl1 
14.01 —09 
14.15 —25 

—35 
—40 


Change 





14.60 14.60 





182 lots 





AAI LOWER COST” 





HIDE AND SKIN QUOTATIONS 


New L BATES 


H. 
Heavy native steers 10 -10%2 10 -10% 1242-13 33 28 
Light native steers 14 -15 15N 17 3614 3114 LINCOLN 
Ex. light native steers. 1612-17 17N 1814-19 39 34 
Heavy native cows 12 -13 1212-13 1412-152 34 29 and 
Light native cows 1342-1442 14 -15 1614-17% 36 -37 31 SON 
INC. 


Present Week Ago Month Ago Year Ago Ceilings LEATHER FILLERS 
. 
SOLE LEATHLK 


FINISHES 


SPONGING AND 

Heavy Texas steers 9 11% 30 WASHING COMPOUNDS 

Butt branded steers 2 << 9% 9 11% 30 ° 

Light Texas steers 12) -1212N 1214N 15 3414 

Ex. light Texas steers _ —— 1414N a 37 e 
0 steers - 8% 8 5 

fe 12 12s tai, COUDERSPORT 

Native bulls 812- 9N 9-9Y%.N 11 -11% PENNSYLVANIA 

Branded bulls 7V2- 8N 8-8'14N 10 -10% 

Packer calfskins 2742-35N =. 22714-3714 2714-37174 

Packer kipskins 20 -2 25 28 25 -29 55 


TANWERS SUGAR 
AND LIME 


COLLOIDAL CLAYS 
CHEMICALS 
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fob. shipping points still acceptable 
to many country sellers but tanners 
have reduced their ideas. 

Some lots of straight rendered 
hides running a little lighter in aver- 
age weight have been sold down to 
8c and this seems to be tanners’ buy- 
ing limits for the better descriptions. 
In fact, some buyers bid down to 
7c on a few lots this week. Glue 
hides sold lower, some business pass- 
ing at as low as 6c, 


Calf and Kip Ease 


Reports early this week that a Big 
4 packer sold 4,000 December-Janu- 
ary-February kipskins at 24¢ with 
overweights at 20c generally credited 
in trading quarters. Although not 
fully confirmed, it is understood 
3,000 kip and 1,000 overweights were 
involved. Offerings late last week at 
26c for kip and 24¢ for overweights 
failed to attract buyers as_ these 
weights quoted much lower in the 
outside market. Small packer all- 
weight: kip, for instance, quoted at 

8-19¢, 

Big packer calfskins quietly sold. 
Wisconsin all weight calf brought 
27'oe or 3'%c less from previous re- 
ported basis. Brokerage advices re- 
ported more were offered at the new 
lower level this week. Small packer 
calfskins offered at 23-25c for all- 
weights slow to sell. Large Chicago 
collectors recently sold a car of 15 Ibs. 
down calf at 25e. 

Country skins available again at re- 
cent trading levels of 15c for kip and 
16-l6%4c for calf in carload lots. 
Buyers’ ideas at mid-week around 14c 
for kip and 15c for calf. Big packers 
last sold regular slunks at $1.50 and 
large hairless at 60c. 


Horsehides Weaker 


This market continues to show 
weakness. Very little buying support 
from tanners lately because of slower 
leather business. Dealers cutting, up 
whole hides not active due to poor 
demand for fronts and butts. Follow- 
ing trading at $6.25 fob. untrimmed 
for northern slaughterer whole hides, 
buyes backed away and _ offerings 
from sellers at lower prices ranging 
as low as $5.50-5.75 fob. finding few, 
if any, takers, 

Some buyers’ ideas said down to 
$5.25 now. Trimmed hides nominally 
$1.00 less. Market for horse tails, 
however, has weakened and sales on 
10c lower basis or 90c have been 
reported. Cut stock strictly normal 
around $4.75 for fronts and $1.25 for 
22” and up butts. 


42 


Sheep Pelts Down 


Some smalier packers have sold 
shearlings down to $2.00 for No. ls, 
$1.50 for No. 2s and $1.00 for No. 
3s. Reports of some small packers 
selling No. ls even under $2.00. 
Larger packers last sold clips at 
$2.40-2.50; No. 1 shearlings at $2.10- 
2.25; No. 2s at $1.70-1.80 and No. 3s 
at $1.20-1.30. Demand for these 
pelts, particularly clips, seems very 
limited right now while production 
is seasonally increasing. 

Shearing operations well under 
way in many sections of the country. 
Top price recently realized on winter 
wool pelts was $4.00 per cwt. live- 
weight basis. Some spring lamb pelts 
from the west coast offered at $2.25- 
2.50 but not much interest; buyers’ 
ideas nearer $2.00. Full wool dry 
pelts last brought 28c. Pickled skins 
unchanged around $8.50 per dozen 
for both sheep and lambs. 


Dry Sheep Confined 


Trading moderate and confined to 
certain selections as most buyers still 
show relatively little interest. More 
interest in Cape shearlings and one 
quarter reports moving several lots 
of ordinary 14-1 inch shearlings at 
19 pence and longs at 26 pence, basis 
primes. However, other quarters 
state that they have bids at better 
than the 19 pence for shorts and can- 
not execute the business as shipper 
holding for advances. Not many of- 
fers of Australian shearlings while 
asking prices for Montevideos above 
the ideas of buyers here. 


Hair sheep markets slow as asking 
prices generally above the views of 
Sellers nominally have 
ideas of $9-10 for Addis-ababa butch- 
ers and buyers’ indications about 


buyers here. 


$2.00 less. Cape glovers quiet and 
nominally quoted around 150. shil- 
lings for Cape Towns, basis prime. 

Brazil cabrettas slow and nominal. 
Shade dried Mombasas, 120/130-Ibs., 
10/40/20 assortment, offered at 
$5.50. Mochas, Nigerians and dry 
salted Sudans nominal in absence of 
sales. 

Wool sheepskins have firmed up 
at various primary markets with 
France and England paying prices 
considerably above the ideas of pull- 
ers here. Late offers of Australian 
skins as well as New Zealands failed 
to sell here as shippers stated that 
they were able to obtain two to three 
pence more elsewhere. At the Mel- 
bourne auctions, sheep were par to 
one pence dearer and shorn sheep 
and lambs one to two pence dearer. 
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Pickled Skins Slow 

Due to the Easter holidays, New 
Zealand market quiet with no new 
offers. Last tender of ‘“Wallace- 
town” lambs involved 5,000 dozen 
at 64 shillings. Iranian pickled skins 
have been selling at $11-11.50 per 
dozen, as to lots, but most of the spot 
skins now cleaned up and only a few 
afloat available. 


Reptiles Slow Again 

Market has quieted down as fol- 
lowing recent sales buyers seem to 
have withdrawn, waiting for arrivals 
and to see what leather business de- 
velops now that the Easter trade is 
over. 

Reports from India that shippers 
are holding fairly steady for 70c on 
Madras bark tanned whips, 4 inches 
up, averaging 41% inches, 70/30 se- 
lection, and 75c for skins averaging 
4°, inches. No offers of cobras but 
some vipers offered at 27c for 4 inches 
up, averaging 514 inches, 90/10 se- 
lection and not sold. 

Calcutta bark tanned whips, 4 
inches up, averaging 414 _ inches, 
60/40, offered at 57c and buyers’ 
ideas 50c for quick shipment. Agra 
back cut lizards held at 27c for 9 
inches up, averaging LO inches, 80/20 
selection. Calcutta oval grains held 
at 19c for 40/40/20, 90/10 selection. 

Siam market nominally unchanged. 
Some interest in Brazil back cut tejus 
ata price. Offers at 70c fob., though 
some shippers have had higher views. 


Deerskins Mixed 

A rather mixed market on Brazil 
“jacks.” While some quarters state 
sales have been made, in a small way, 
of Manaos at 5le fob., basis import- 
ers, others claim they have had offers 
at 48-50c fob. and best indications 
from buyers 45c fob. However, bids 
of 48-50c fob., as to descriptions, re- 
fused by shippers, who generally have 
ideas of 55c fob. New Zealand mar- 
ket unchanged. 


Pigskins Firm 

Conditions here about the same as 
on jacks. Some reports stocks are 
not burdensome due to sales to Eu- 
rope. Others, however, claim they 
have been receiving offers steadily 
and while in some instances prices 
were not named, bids were solicited. 

Some asking $1.80 fob. for Para 
grey peccaries and 20c less for blacks. 
Manaos grey peccaries held at $2.20 
fob. Though there is an accumula- 
tion of blacks, some shippers are only 
offering greys with no blacks. Re- 
ports from southern Brazil that Eu- 
rope is still buying there and at prices 
above ideas here. Chaco carpinchos 
firmly held. 
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® Nova Shoe Co., Haverhill, is re- 


News Quicks ported seeking more floor space. The 
firm, which opened about a year ago, 


is moving into its new line without 


About people and happenings coast to coast the usual seasonal layoff and expects 


to increase output shortly. 





Massachusetts 


® Consolidated Rubber and Plas- 
tics Co., East Boston, has added two 
new products to its line of soling and 
platform materials. The products are 
neoprene crepe soling and wrapper 
and 131BB platform material. Crepe- 
Tex neoprene soling is available in a 
wide range of colors, while 131BB 
platform material features light weight 
combined with pliability and strength. 


®@ After extensive experiments with 
drum-dyed unfinished leather, Korn 
Leather Co., Peabody, will soon pro- 
mote this new line in fall colors. First 
tests were made with a wheat shade 
and proved satisfactory in finished 
shoes. It is being made only in full 
grain extremes. 


® Auto Wrap Machine Co. of 7 E. 
Broadway, Haverhill, has released a 
new catalog for shoe manufacturers 
showing many new machines for vari- 
ous shoe operations. Of particular 
interest are two machines developed 
exclusively for the application of 
Formagard, the wire reinforced mud- 
guard manufactured by Ouimet Stay 
and Leather Co., Brockton. The 
machines will apply Permagard either 
to a pre-set, pre-cut outersole or di- 
rectly to the bortom of a shoe. 


© Members of Local 24, United Shoe 
Workers of America, CIO, have voted 
to ratify a new contract negotiated 
between H. H. Brown Shoe Co., 
Inc., Worcester, and union ofhcials. 
The contract covers about 700 work- 
ers at the plant and is effective until 
April 3, 1953. It provides minor 
pay rate changes, an additional paid 
holiday, bringing total to four, and 
other benefits. 


® Howard & Foster Co. and Sand- 
ler-Felton Shoe Co., both of Brock- 
ton, have signed contracts with the 
Brotherhood of Shoe and Allied Crafts- 
men, Brockton independent union. 
The new contracts provide terms simi- 
lar to those contained in the new 
agreement reached by the union and 
members of the Associated Shoe In- 
dustries. Neither firm is a member 
of the Association. Employes in both 
plants will receive an increase of three 
cents per hour, an additional paid hol- 
iday, and inclusion of a wage escalator 
clause based on the cost-of-living in- 
dex. 
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® Sandler-Rustic Shoe Co., which Mai 
ee aine 

opened in Haverhill two years ago, 

expects to double output shortly and ®@ The Maine Development Commis- 
add some 100 workers to its present sion reports that construction of a 
force of 150 workers. The firm has new $200,000 Sebago-Moc shoe plant 
been busy for several months and at Westbrook will begin shortly. The 

) 5 ) 

plans an uninterrupted run. It is re- plant is expected to employ some 200 
ported looking for additional space. workers. 


for better marking use 


paren 
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REGAL oct REGR 


FOR MARKING PRODUCTS, PARTS, 
PACKAGES, TAPES, TAGS, LABELS— 
FLAT, CURVED, IRREGULAR SURFACES 


THE MARKEM METHOD 
Markem machines, types, and inks constitute a better method for 
marking the products of industry. Markem equipment is engineered 
to solve special marking problems. Behind the Markem method lies 
nearly half a century of marking experience which may be applied to 
your marking problem. 


MARKEM MARKING MACHINES 

There is a Markem marking machine for practically every marking 
purpose — for direct marking of product packages, products, and prod- 
uct parts —for imprinting labels, tags, tapes, and special gummed, 
pressure-sensitive or heat-seal* backed material, or for producing 
complete labels. Makes up to many thousand durable imprints per hour 
on almost any kind of material. No special! skill needed to operate. 
Legend and color of imprint quickly and easily changed. 


MAKE YOUR MARK WITH MARKEM 

Whether you make saws or sox, spark plugs or shoes, TV tubes or tachometers, 
drugs or hand grenades — whatever your marking problem — find out how 
easily and economically the Markem method can handle it. Just send a sample 
of the item to be marked and details of your needs to Markem Machine Com- 
pany, Keene 14, New Hampshire. 
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New York 


® Assets of Frederick Loeser & Co., 
Inc., Brooklyn department store, have 
been transferred to a new firm, Losco, 
Inc., while affairs of the liquidated 
store are being disposed. 


® Total net sales of Melville Shoe 
Corp. for the 13 weeks ended March 
29 were $16,742,461, a decline of 9.9 
percent under the comparable 1951 
period, according to Lester R. Fallon, 
executive vice president. Decline was 
attributed to the late Easter causing 
a drop in March retail sales of 32.4 


percent. Fallon said April sales are 
expected to offset the earlier decline. 


® Olson Sales Agency, 20 Broad St., 
New York, well-known importer of 
vegetable tanning materials, has been 
appointed exclusive agent in the U. S., 
Canada, Mexico and Cuba for the sale 
of “Sens” Brand powdered Valonia 
extract. 


®@ Six manufacturers and six retailers 
of children’s shoes ran a cooperative 
large space ad in the New York World- 
Telegram & Sun on Monday, April 14. 
Copy was provided by the National 
Shoe Institute. Lines advertised 








Suede 


worth the difference 


SLATTERY BROS. TANNING CO, 
210 South St. 


Boston 11, Mass. 








SMOOTH AND ELK 
Side Leather 


eee) SIZE IS NO FACTOR! 


For Linings, Bags, 
Case, and Strap 
* 
RANCH TANNED 
AND 
INDIAN TANNED 
LEATHER 
For Fine Casuals 
and Sport Shoes 
* 


Contract Tanning 


We are not the largest tannery in the 
world but we do produce the BEST 
CASUAL and SPORT SHOE LEATHERS. 
Inquire about our INDIAN TANNED and 
RANCH TANNED LEATHERS. 





WistOCHAOH \EMTWER COMPANY 


1830 SO. THIRD ST. 


MILWAUKEE 4, WIS. 
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were Dr. Posner at Bond’s, Weather 
Bird at Altman’s, Pro-tek-tiv at Stern 
Bros., Poll Parrot at McCreery’s, 
GeePees at Lord & Taylor and Pedi- 
forme at Pediforme Shops. 


@ Officials of Endicott-Johnson 
Corp. report the company is continu- 
ing its recently inaugurated split-week 
schedule at two factories—the Pioneer 
plant in Johnsor. City and the work 
shoe plant in Binghamton. Close to 
1,000 workers are still working alter- 
nate weeks and collecting unemploy- 
ment pay on the other, under the plan. 


® Consent to involuntary bankruptcy 
has been mailed to U. S. District Court 
in Buffalo by Newcomb-Anderson 
Shoe Co. of Rochester. The firm has 
made children’s shoes for the past 60 
years. The firm was purchased last 
year by Michael Bianchi, president- 
treasurer, and head of Embee Footwear 
Corp., formerly of Long Island. Pro- 
duction was halted two weeks ago. 
Claims of three principal creditors to- 
tal $1,679. 


© Two of the nation’s most active shoe 
chains have contracted for new retail 
outlets in the New York area. Regal 
Shoe Co. has leased space in the Madi- 
son Square Garden 3ldg. and National 
Shoe Stores has rented quarters at 
31-25 Steinway St., Long Island City. 


@ All-Boro Belting & Supplies Co. 
has been named New York, New Jer- 
sey and Pennsylvania representative 
for Collette Mfg. Co., Amsterdam 
manufacturer of a line of rubber 
blocks used for hand cutting opera- 
tions. The blocks sell under the trade 
name “Laflex.” 


® Carl Gruenwald, leather findings 
and shoe supplies dealer at 841 East 
150th St., New York, has been as- 
signed to Milton M. Konowe. 


© Paula Footwear Corp. has been 
organized at 168 Chambers St., New 
York, to succeed Chic Footwear Mfg. 
Corp. The new firm will make a line 
of playshoes. 


® Andrew Geller Shoe Mfg. Co. 
will open around June 1 a factory 
extension to its plant at 735 Lorimer 
St., Brooklyn, it is reported. 


@ J. M. McNamee has been appointed 
sales representative for American Cy- 
anamid Co.’s Industrial Chemicals 
Division in Georgia and Florida. A 
member of Cyanamid since 1950 when 
he was assigned to the Stamford Re- 
search Laboratories, he will take over 
his new duties on April 15 and will 
be located in Atlanta. 
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® Hooker Electrochemical Co. has 
appointed Wilma M. Vogt as chemist 
in the Development and Research De- 
partment and Frank L. Echelberger 
as chemist in the Works Laboratory. 


® The Fourth Annual Honor Scroll 
Award of the New York Chapter of 
the American Institute of Chemists 
will be presented this year to Dr. Fos- 
ter D. Snell, president of Foster D. 
Snell, Inc., New York consulting 
chemists. The Honor Scroll is given 
annually for outstanding contribu- 
tions to the profession of chemistry. 


® Another British shoe industry study 
team is now in the U. S. touring foot- 
wear manufacturing plants. The 
three-man group represents the Co- 
operative Wholesale Society, Ltd., a 
manufacturing unit in Leeds which 
is affliated with British retail cooper- 
atives and is planning to enter the 
American market. 


New Hampshire 


@ Normand P. Liberty, recently 
resigned as general manager of H. O. 
Rondeau Shoe Co., Inc., Farmington, 
after 20 years with the firm, has joined 
Bourque Shoe Co. of Raymond as gen- 
eral sales manager and stylist, accord- 
ing to A. W. Berkowitz, treasurer. 
Berkowitz added that Liberty will be 
named an officer and director of the 
firm at the next stockholders’ meeting. 


® Brown Co., manufacturer of in- 
nersoles and other products, will soon 
launch a $1,247,625 expansion pro- 
gram at its Berlin plant. Permits have 
been obtained for critical building 
materials. 


®@ Approximately 700 workers in the 
New Hampshire leather and shoe in- 
dustry were called back to work dur- 
ing the past Jan. to help complete 
schedules for the spring run, accord- 
ing to Bernard Thayer, manager of 
the Manchester office of the New 
Hampshire Division of Employment 
Security. Thayer said a moderate drop 
in employment is expected after Easter 
but that “the industry will enjoy a 
normal year for a change.” 


® Evangeline Shoe Corp., which be- 
gan operations in Manchester seven 
years ago with 140 employes, now has 
a working force of 600 and a pay- 
roll of more than a million dollars 
annually. The plant is a supplier of 
the Edison Bros. chain and is owned 
and operated by John H. Goldberg, 
veteran shoe manufacturer. Goldberg 
also operates a plant in Lynn, Mass., 
and was head of the Johnson Shoe Co. 
in Manchester, now closed. 
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® Brown Co. in Berlin has announced 
that all hourly paid employes received 
a two and one-half cent an hour cost- 
of-living wage increase, effective Easter 
Sunday. Workers are members of 
Local 75, United Brotherhood of Pulp, 
Sulphite and Papermill Workers, AFL. 
The company is also making plans to 
initiate a voluntary health benefit pro- 
gram for employes which will be paid 
for by the company. 


®@ A new device called the IMP Shoe 
Valet and offering a shoe polisher 
that produces its own polish at the 
turn of a knob is now being marketed. 
Polish colors are black, brown and 


neutral. The polisher retails at $1.99 
or $4.95 for a DeLuxe Set. 


Connecticut 


® S. and M. Shoe Corp., Waterbury, 
has filed a certificate of incorporation 
with the secretary of state in Hart- 
ford. Authorized capital is listed at 
$50,000. Incorporators are Frank W. 
Goldberg, Mildred Werner and Jean 


Provost. 
Wisconsin 
@ The Milwaukee county CIO council 


recently adopted a resolution praising 


workers at Albert Trostel & Sons 
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Co., Milwaukee tanner, “who have 
risen above their predicament and are 
fighting for a real honest union of 
their own.” The CIO is presently 
trying to wrest control of worker 
bargaining rights from International 
Fur and Leather Workers Union, Lo- 
cal 47, which represents about 750 
workers. 


California 
® General Shoe Corp.’s Public Re- 


lations Department will be represented 
in a two-day “clinical” program at 
the University of Southern Califor- 
nia in Los Angeles April 22-23. Max- 
well Benson, General’s public relations 
director, will speak on “Internal Com- 
munications—Top P. R. Priority in 
Any Company.” His talk will feature 
an exhibit of numerous communicable 
techniques employed by General Shoe 
for keeping close touch with its 10,000 
employes. Benson is immediate past 
vice president of the Public Relations 
Society of America and one of its 
founders. 


® Tado Handbags of California, 
Los Angeles maker of women’s hand- 
bags, has filed voluntary petition in 
bankruptcy. Liabilities are listed at 
$15,140 and assets at $31,000. 


Pennsylvania 


® The Luggage and Leather Goods 
Mfrs. of America, Inc., will hold its 
14th Annual Convention May 26-29 
at Bedford Springs Hotel, Bedford, 
Pa. A full program of business and 
entertainment has been scheduled. 


® Athletic Shoe Co. will close its 
plant at 934 North Marshfield Ave., 
Chicago, within the next few months, 
according to Willy Northwind, presi- 
dent-treasurer. Equipment and some 
workers will be transferred to the com- 
pany’s La Porte, Ind., plant, which 
will produce all of the firm’s slippers 
and athletic shoes. Some 300 workers 
in Chicago are affected by the move 
although administrative and sales of- 
fices remain in Chicago. 


© Earnings of Armour & Co., Chi- 
cago, during the first quarter 1952 
fell $6,056,251 as compared with the 
first 13 weeks of 1951, the company 
reports. “Hit and run” strikes which 
plagued the company during the first 
quarter of this year were termed a 
factor in the loss of sales, according 


to F. W. Specht, president. 


© Plans for 4 proposed Hardin Shoe 
Co. plant at Hardin appear well on 
their way with more than half the 
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How’s your FACTORY MANAGEMENT Technique? 


Are you looking for new methods to speed up production and 
an opportunity to check your techniques against others? 


THE FACTORY MANAGEMENT CONFERENCE AT CINCINNATI, 
MAY 11 to 13, WILL BE PREVIEWED IN THE MAY 3 ISSUE OF 
“LEATHER & SHOES” WITH THESE OUTSTANDING FEATURES... 


The general story of the conference, its aims and purposes, to 
give you the background on aécomplishments and show you 
where the Factory Management Conference is going. 

The FMC Progress Report 
A joint statement by Weir Stewart 


and W. W. Stephenson of the National 
Shoe Manufacturers Association. 


The Factory Management 
Conference Program 
Details of the subjects to be covered 
and the speakers and panel members. 


Women's, Men's, and Children's Shoe Sessions 
Program details and statements by group leaders in each division of shoe produc- 
tion. 


Progress Report on Shoe 
Productivity 


An illustrated study of the contribu- 
tion of new technologies. 


How to Set Up and Operate 
A Practical 
Research Department or Program 
in Your Plant 
Making factory management work for 
you in producing better methods and 
results in all departments. 


How to Hold A FMC In Your Plant 
Setting up a regular schedule of con- 
ferences to study progress and apply 
new techniques. 
Technological Report 
on Shoe Industry Progress 
—1921 Compared to 1951 
Comparisons of production by types, 
prices, costs, methods, factories, equip- 
ment, construction. 
Exhibitors Directory 
The who's who of manufacturers at 
the FMC exposition. 


AND IN THE SAME BIG ISSUE, THE POPULAR PRICE SHOE SHOW 
(MAY 11 TO 15) WILL BE COVERED WITH A SPECIAL "STYLESCOPE” SECTION ... 


A Portfolio of New Designs 
Women's casuals and misses’ and children's by Harry Snyder; boys’ and youths’ by 
Vonhet Corporation; women's high styles by Frances Famolare. 


Feature Coverage of the Show 


Women's casuals and misses’ and children's by Harry Snyder; boys’ and youths’ by 
Joyce Forbes; men's by Vonhet Corporation; women's high styles by Frances 


Famolare. 


IF YOU SELL SHOE MANUFACTURERS, SELL THEM IN THIS ISSUE 


the May 3 issue of 


LEATHER SHOES 


LEATHER and SHOES 


This will be one of the 

most important issues of 

L & S during the year. Check 
your advertising schedules now 
and send space reservations at 


once. 
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cATTENTION ¢«ACANUFACTURERS 


Remember the old days when the shoe cutters 
used to cut by hand with a bound pattern. The 
production was very poor. The main reason 
was that cutters using that type of pattern 
weren’t sure of the quality of leather under 
the pattern. Therefore, there were plenty of 


rejects. 


Then the open clicker came on the market. The 
cutters can see all the skin — also the ease of 


handling plus the increased production. 


Would you like to go back to those days? If not, 
always demand the ALL-OPEN DIE and keep 


up your quality and production. 
on 
JOSEPH E. KNOX CO., INC. 


LYNN, MASS. 
TEL.: LY 2-3422 
8-9534 


Greater New York Representatives 
Harold J. Polsble Lawrence A. Engel 
850 St. Mark Ave. 456 Brooklyn Ave. 
Brooklyn, N. ¥Y.—Tel.: PR 2-6194 Brooklyn, N. Y.—Tel.: SLO 6-0685 


South Eastern Representatives 
Andrew Schwartz Ernest L. Stephens, 3rd 
Lancaster County 2603 Prospect Bivd. 
Clay, Penn. Reading, Pa.—Tel.: RE 5-0885 











ONCE=—THEN ALWAYS 
Transmission, Bridle, Strap 


Hydraulic Leathers 
Oak, Chrome, Combination Tan 


HANS REES’ SONS 


39 Frankfort St. Tannery at 
New York 38, N. Y. Asheville, N. C. 


SUPEREES.-the superlative leather! 
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needed capital already subscribed by 
local citizens. Site of the new plant 


will be selected shortly. 


Michigan 
® Assets of Huette Shoe Mfg. Co., 
Three Rivers manufacturer of foot- 
wear, were sold for $7,242 by trustee 
in bankruptcy, it is reported. 


® Information of The Dow Chemi- 
cal Co.’s entire “Dowicide” line of 
germicides and fungicides for mold 
and bacteria control is contained in a 
new loose-leaf folder available now 
upon request. The booklet describes 
typical applications in the leather, ad- 
hesives, textile and other industries. 


Texas 


® Dewbre Leathercraft, Inc., has 
opened a plant at 909 Second Ave., 
Dallas, where it will manufacture 
bench-made shoes and sandals for men 
and women, as well as wallets and 
handbags. William L. Byrne is presi- 
dent, J. L. Zubrod is vice president, 
and Cleave Dewbre is secretary-treas- 
urer. 


Missouri 


® International Shoe Co. will build 
a new warehouse and distribution unit 
adjacent to its West Plains factory. 
The new unit will have 20,000 sq. ft. 
of floor space and cost over $60,000. 


® California Manufacturing Co., 
California, is considering erection of 
a new factory in the town where it 
will house its cutting department and 
a stock room. 


® Wells-Lamont Corp. reports it 
will close its Louisiana plant perma- 
nently, according to C. K. Waite, su- 
perintendent. The plant, which man- 
ufactures work gloves, has been oper- 
ating on a three-day schedule for some 
time. Declining demand for work 
gloves was given as reason for the 
closing. The Louisiana factory was 
opened in 1931. 


@ B. R. Demick has been named 
superintendent of the Hamilton plant 
of International Shoe Co. The com- 
pany reports that its Magnolia branch 
has been converted from stitchdowns 
to a ‘‘new type” of shoe construction. 


Georgia 
@ H. B. Fuller Co., Atlanta manu- 


facturer of industrial adhesives since 
1948, has been incorporated, accord- 
ing to William R. Mattox, vice presi- 
dent. The incorporation is part of 
an expansion program. Elmer L. An- 
derson is president. 
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FASHION SURVEY 


(Continued from Page 19) 


women, etc. Again, if no shoe fashion news suitable to 
these classifications is available to them, they will omit 
mention of footwear. 


Are Sources Varied Enough? 





We 
- | foauors 


6. Are your sources of shoe fashion information 
as numerous and varied as you would like in order 
to give detailed coverage to footwear? 


BALLOTS 


Yes, 30 percent. No, 70 percent. 

Among those who answered yes, many commented that 
sources were varied with the exception of one or two types. 
such as ‘teen-agers’ shoes, low-priced shoes, etc. Among 
those who said no, some commented that they received 
from only one or two houses. Those mentioned were 
Delman, I. Miller and Capezio. These are only three of 
an approximate 700 women’s shoe manufacturers 
throughout the country! Also, some mentioned releases 
from the National Shoe Manufacturers Association, and 
others the New York Dress Institute whose only shoe mem- 
ber is Delman. 


6a. Percentage-wise, how much more could you 
use? 

Can use no more, 36 percent. Can use more, 62 percent 

—the amount averaging to approximately 26 percent more 
than what is being used now. Two percent stated they 
would use as much as received if it is properly geared to 
their needs. 

Those who stated that they were unable to use any more 
than the amount already being used added the same com- 
ment that was made in question number two—namely, 
“under the present circumstances.” One of the most in- 
teresting comments came from an editor who is now giving 
about the best shoe coverage of all (she averages two-three 
pages per month in each category—photos alone, copy 
alone, photos and copy—totalling about six to nine pages 
per month.) She stated that she could yet use about 50 
percent more shoe news than now, if it is the right kind 
of material. 


Does It Come Often Enough? 


< * 
Z Nn > 


FASHION 

EDITOR 
7. Does the material come in as frequently as and 
in the amount you would like? 


Yes, 33 percent. No, 67 percent. 
The main criticism here was that in general the flow of 





WHY SEEK ANY LONGER? 


Resort to our international shoe fashion 
review “BRUMAR”; 200-225 designs are 
always a marvelous resource for each 
BRUMAR presents 
the most original and finest designs, 


shoe manufacturer. 


created by the best shoe designers of 


Belgium, France, Germany, Austria, 
Great Britain, Italy, Spain and Norway. 
It contains unique models of great 
diversity for ladies, gentlemen, youths 
and children, besides very pretty designs 


of slippers. 














Are you having difficulties 


in planning your new shoe selections for the next season 





? 


BRUMAR is published quarterly: Feb- 
ruary, May, August and November. If 
you want the latest creations of Paris, 
London, 
TO-DAY for a subscription to BRUMAR, 
Dijkstraat, 20, DENDERMONDE, BEL- 
GIUM, or to our representative in the 
U.S.A. : 


Brussels, Vienna write 


OVERSEAS PUBLISHERS’ 
REPRESENTATIVES, 
66 Beaver Street, New York 4, N. Y. 
for GREAT BRITAIN: 
J. B. TRATSART, LTD., 
London Street, 5, LONDON W. 2. ENG. 
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With the 
NEW UGAC CEMENT SOLE ATTACHING 
MACHINE—MODEL C 


A versatile, hydraulic machine that offers for the first time 
on a two-station press these three features — 


a Balanced Pressure 


Toe pads and heel blocks have equalizing means, pro- 
viding automatic adjustment for all heel heights to give 
correct distribution of pressure on the shoe bottom. 

A slight turn of a handwheel adjusts for changes in shoe 





Overhead mechanism sizes. 
accommodates all hee! heights a, 
. eet 2> New Improved Pad Box 
This latest type of pad box takes a wider range of sizes, 
adjusts to more heel heights and gives improved bottom 
character. 


3 Positive Time-Pressure Control 


An adjustable device automatically controls the time 

under hydraulic pressure, assuring a uniform bonding 

- period for each shoe and permitting both stations to be 

Pad boxes can be angled under pressure at the same time. The individual opera- 
to aid operator tion of each station permits an overlapping cycle. 





While designed primarily for ‘‘flat’’ work, this machine 
can be used effectively in many cases on shoes carrying 
conventional Cuban and Louis heels. 


Its simple, rugged construction and easy operation make 
it right for volume production. 


The hydraulic system keeps most moving parts bathed 
Timing device controls time in oil. This and all mechanical features are designed to 
under pressure provide maximum production with minimum main- 
tenance expense. 
For complete details call the nearest United branch office. 


UNITED SHOE MACHINERY CORPORATION 


BOSTON, MASSACHUSETTS 
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CARR LEATHER COMPANY 


183 ESSEX ST., BOSTON, MASS. Tanneries: Peabody, Mass. 


Cal, Suede Carr-Buek Smooth Calf 
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material is erratic. Many expressed a need for a steady 


flow of news, rather than just seasonal. They stated that 
their pages do not appear seasonally and they want to use 
in between stories on special items, as well as stories in- 
dicating how trends are shaping up. Here again the com- 
plaint was made that the material, in too many cases, ar- 
rived in insufficient quantity for them to make up effective 
— photos most often end up in the waste- 
of time and money to the manu- 


layouts. 
basket and are 
facturers. 


a waste 


Seasonal Flening 


Fal _ Winter 


&. Is it timed properly for seasonal use, too far 
ahead, or not far enough ahead? 

Timed properly, 58 percent. Too far ahead, 10 percent. 
Vot far enough ahead, 30 percent. 


Nl 
Spring Summer 


Two percent answered that it was too seasonal, stressing 
the need for inbetween-seasons news as well. A small ma- 
jority feel that seasonal timing is all right, while the greater 
minority state information isn’t far enough in advance. 
It appears from this that if releases are sent out a little 
sooner than is now the case, even a greater majority will 
find the timing suitable to their needs. Apparently, the 
major problem in timing of, news is not a seasonal one, 
but an inbetween-seasonal one, as is brought out in the 
previous question. 


Presentation of Material 


PuoTos 


~*~ . 
9. Is the’presentation of copy and photos you re- 
ceive as you would like it to suit your needs? 


Yes, 47 percent, Vo, 53 percent. 


Those answering yes explained that this is true only of 
the material they are receiving. This should not be mis- 
construed to mean that all their needs are being satisfied. 
There are still many gaps to be filled as is brought out in 
a few of the preceding questions. Many comments of 
those who answered no indicated that the photographs 
which are being sent are not good. Editors stated that 
many of these are not clear, many are not good fashion 
shots. They stated that what is needed are well-posed pic- 
tures from a fashion point of view, showing some imagi- 
nation, to be printed clearly on glossy paper which is best 
for newspaper reproduction. Again, many of the com- 
ments found under question one were stated here. These, 
in general, referred to the poor quality of the text material 
being sent. 

Type of Material Wanted 
10. Cite what type of material you would most like 


to receive and the manner of its presentation to 
best suit your needs, 
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KIDDIE CHROME 
FULL CHROME TANNED 
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WINSLOW BROS. 


& SMITH COMPANY 
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Practically editor answered that there must be 
retail outlets given when photographs are sent. 
state local availability of styles when writing about various 
fashions. Others want to have a record of availability so 
that when readers call or mail in queries concerning where 
they can get the shoes, the paper can tell them. Most 
stated that photos are of absolutely no use to them if the 
pictured styles are not available locally and if editors or 


women’s page departments do not know exactly where the 


every 
Some 


shoes can be purchased. This was stressed time and time 
again, This is where retailers can work hand in hand with 
manufacturers, resulting in better promotion and greater 
sales for both. 

The second factor which was stressed as strongly was 
the human interest angle in pictures. This means, as was 
brought out previously, that just a shoe pictured without 
any imagination is of no value as a good newspaper pre- 
Many asked that shoes be photographed on 
In this way, the shoe can 


sentation. 
models, preferably full length. 
be shown correlated and coordinated to the rest of the 
costume. A blow-up of the shoe can be run as an insert 
to bring out the details of the shoe and stress the shoe 
In many cases, if a group of tailored. walking. 
is being shown, one full-length photo- 


fashion. 
dressy shoes, etc., 
graph is sufficient to bring out the theme. 

Again, it was pointed out that photos of a single shoe 
or pair of shoes is of little or no use. Fashion editors 
must tell a story, preferably with a layout of pictures. 
This can be accomplished only when there is a group of 


shoes to be shown on one central idea or theme. 


In reviewing layouts sent by many editors as examples 
of the type of presentation considered best. L & S noted 
that retail credits are given or a statement is made to the 
effect that local availability will be given on request. The 
human interest angle was strongly brought out in these 
presentations. In some cases an artist had sketched as 
background a representative costume with which the par- 
ticular type of shoes could be worn. In others, editors 
were fortunate enough to have actual photographs of models 
around which to plan their layout of shoes. 

This not only makes for a better newspaper presentation 
from the editors’ point of view, but a more satisfactory 
one for the shoe industry, since it attracts more attention 
and makes a reasonable-sounding good fashion story with 


authenticity. 


Exclusives for Wire Services 

_ In the cases of wire service fashion editors. most of these 
must be given exclusives, the fashions being timed well in 
advance or at the very outset of a season. Circulation of 
this material is so great, that more and more manufac- 
turers are finding it worth their while to prepare special 
releases for wire services. Copy must be informative. pic- 
tures must be good with the same factors being taken 
into consideration as are for local newspapers. If a manu- 
facturer has an interesting fashion story to tell, wire 
services will use it. This means that the manufacturer 
assumes a minimum of expense, at the same time getting 
a maximum of circulation. These services are worth extra 
special consi leration. 




















Acabados de Cueros 


para todos los tipos de Cueros Concentrados 
Econémicos—Eficientes. Escriban por Muestras e 
Instrucciones 


STAHL © 


"El Acabado blanco Stabl es el mas Blanco de los Blancos” 


FINISH CO. 


PEABODY, MASS. 
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- 
but —what YOU want 
is Experienced Help! 


Get it—then—where you have the best 
chance to get it — through a elassified ad 
addressed to the entire industry in LEATHER 
AND SHOES! Your “keyed” and confidential mes- 





sage will reach thousands of executives. L&S Want 
Ads have placed many top men in suitable positions. 


LEATHER and SHOES 


300 WEST ADAMS ST., CHICAGO 6, ILL. 


MOSER 
PAPER BOX Co. 


4511-25 N. EUCLID AVENUE 
a). 25S 


Established 1853 


We have been manufactur- 
ing paper boxes for 99 
years and today we occupy 
90,000 feet of floor space 
which enables us to effi- 
ciently serve St. Louis shoe 
manufacturers with cartons 
of modern design and con- 
struction. 
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ST. LOUIS SHOW 


(Continued from Page 12) 


and department stores are devoting 
display windows and cards to publi- 
cize the show. 

A complete line of trades allied to 
the shoe industry will be displayed 
for the first time at this show. Thirty- 
two allied trades firms will show the 
latest developments in their respec- 
tive lines. Included are manufac- 
turers of shoe fabrics, leather com- 
panies, makers of lasts, box wraps. 
shoe polish, shoe machinery, hand 
bags and store fixtures. 

A booth has been set aside by the 
St. Louis Association for the Office 
of Price Stabilization, which will be 
manned by OPS members, headed by 
John W. Lake, veteran shoe man, now 
chief of consumer goods branch of 
the OPS. These officials will answer 
any question that may come up on 
OPS pricing regulations. 


Expect Record Crowd 


From advance registration (more 
than 900 sleeping room reservations 
on March 28 of this year, as com- 
pared with a total of 1100 in 1951) 
St. Louis shoe manufacturers expect 
the largest attendance of any of theit 
previous shows. 

The timing of this show is par- 
ticularly good since it comes two 
weeks after Easter, when complete 
analysis of the retailers’ position in- 
sofar as Spring stock is concerned is 
possible, and all thoughts in the shoe 
industry are more or less centered 
around Fall shoes. 


Important Event 


The fact that the manufacturers in 
the St. Louis market have established 
the trend in pricing and styling makes 
this particular show an even more 
important event for all retailers this 
year because of the uncertain raw ma- 
terial situation. 

It will be to the advantage of all 
retailers, of course. to receive this 
trend first-hand and as soon as possi- 
ble. 

Several of the manufacturers will 
introduce new methods of presenta- 
tion and also new merchandising 
plans made to fit the changing trends 
of retailing. 

States Arthur Gale. executive sec- 
retary, St. Louis Shoe Manufacturers 
Association: 

“Our show comes late enough in the 
season to make the purchase of Fall 
shoes to everyone’s advantage. In- 
ventories this year are Jower than 
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they were at this time in 1951, and 
both of these factors indicate a good 
selling show.” 


Major Shoe Center 


Over the years St. Louis has risen 
to become one of the major shoe cen- 
ters of the country. Today the St. 
Louis industrial area contains 140 
shoe plants, employs over 50,000 
workers, and makes nearly one-fifth 
of the nation’s shoes. About 74 per- 
cent of its shoes are sold outside of 
the St. Louis area. 


The first shoe manufacturing plant 
was established in St. Louis in 1870. 
By 1900 about 4.5 percent of the na- 
tion’s shoes were being produced in 
Missouri. and of this around 73 per- 
cent of the output came from St. 
Louis. The annual St. Louis shoe in- 
dustry payroll runs over $100,000.- 
000, or about 20 percent of the total 
for the industry. 


Picture Has Changed 


In the early years, St. Louis pro- 
duced cheap, heavy shoes. Today 
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and operate. 


edge of experts . 


WINDRAM 


COMBINING—ELASTICIZING 


3 Dorchester Street 





it's Smart Business To Have 
WINDRAM Handle Your Backing! 


Proper Backing requires specialized machinery and 
methods ... too costly for a shoe manufacturer to install 


Proper Backing requires the up-to-the-minute know|- 
. . knowledge of new developments in 
rubber chemistry, plastics and synthetics fibers. 


Quality Backing means so much, yet costs so little . . . 
usually less than 1% of the total cost of a shoe. 


It doesn't pay to gamble with backing to save a few 
pennies a yard. These few pennies can cost you REAL 


DOLLARS and headaches later on. 


Backed by Windram means backed right . . . backed 
better .. . and backed at a cost that's far less in the 
long run than cheaper combining. 


ualily 


BACKING CLOTH and PLASTICS 


WINDRAM MANUFACTURING COMPANY 
Established 1867 


So. Boston, Mass. 
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Hatta a a a ae ne ee eee! : 


“PODOMETRICS” 
IS NOT A 
CHINESE WORD... 


It's a new shoe science 
dealing with lasts, shoes 
and feet. A new book: 
PODOMETRICS — A New 
Dimensional Approach to 
Lasts, Shoes and Feet. 
What's wrong with the 
shape and fit of today’s 
shoes—and what can be 
done about it. Nineteen 
thought-stimulating chap- 
ters, 100 illustrations. 
Price $2.50. The Rumpf 
Publishing Co., 300 W. 
Adams St., Chicago 6, II. 
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ma 


SURE RRR R EE ene 


the picture has changed radically, 
with present output consisting of 
dressy, better quality, higher-priced 
footwear. The average value of shoes 
produced in the St. Louis area is 
32 percent greater than for 


Half of 


the St. Louis area’s shoe plants’ pro- 


about 


shoes produced elsewhere. 


duction consists of women’s shoes, 16 


percent men’s shoes, 11 percent 
misses’ and children’s, eight percent 
youths’ and boys’, eight percent gen- 
eral lines, and the remainder pro- 
duce infants’ shoes and other types. 
(For the nation as a whole, 35 per- 
cent of the country’s shoe plants pro- 
shoes. 16 


duce women’s percent 


men’s, nine percent misses’ and 
children’s. three percent youths’ and 
boys’, and 16 percent general lines. 

More branded lines come out of 
the St. 


other shoe center in the country. 


Louis area than from any 
Five out of six of the leading 
women’s shoe advertisers. four out 
of ten leading men’s advertisers, and 
the first five children’s shoe adver- 


“tisers. are St. Louis branded lines. 


About half of the entire shoe indus- 
try’s brand name national advertising 
is done by St. Louis firms. 

St. Louis shoe plants are larger 
than the national average. The aver- 
age plant there employs 330 workers. 
\ Bureau of Census study has desig- 
nated a shoe plant as “large” if it em- 
plays 275 or more workers, and 
“small” if it is under that number. 
About 76 percent of all U. S. shoe 
plants, on this basis of figuring. are 
“small.” 

St. Louis has thus risen to major 
stature in the shoe industry not 
only in terms of size, but significantly 
because of the nature of its products. 
It has become a potent creator and 
sponsor of new shoe fashions, is now 
a recognized shoe style center that 
strongly influences the course of shoe 
fashion in America. Indicative of 
this are the 8.000 new shoe patterns 
that will be introduced at the St. 
Louis Shoe Showa demonstration 
of the creative ability of this import- 
ant center of America’s shoe industry. 

END 
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TANNING EQUIPMENT 








DERMABATE COMPOUNDS 
LIQUID EXTRACTS 


HEMLOCK 
STAINLESS SUMAC - 
QUEBRACHO 

SPECIAL DIPPING EXTRACTS 


S.gS 


- OAK - MANGROVE 
ORDINARY SUMAC 
RAPID TAN “G” 


representing 
SPECIAL EQUIPMENT CO. 
CHAS. H. STEHLING CO. 
TRAUD MACHINE CO. 
FULTON COUNTY MACHINE CO. 
SPRACO-Spray Finishing Machines 
MARLOW FLESHING PUMPS 




















LEATHER and SHOES 





AMERICAN EXTRACT CO. 


Manufacturers of the Largest Variety of Vegetable Tanning Extracts 


ESTABLISHED 1887 


PORT ALLEGANY, PA. 


REPRESENTATIVES: 
McArthur Chemical Co., Ltd., 20 St. Paul St., West, Montreal; 
73 King St., West, Toronto 
Roy Wilson, Dickson Ltd., 7-8 Railway Approach, London, S.E.! 
Getz Bros. & Company, San Franci Calif.; New York City 
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The line of White Sides 
that outsells all others 


year in and year out. 
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Fine 
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SIDES AND SPLITS 
in 


WHITE AND COLORS 


KORN LEATHER CO. 


Tanners of fine side and split leathers 
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TANNERY and GENERAL OFFICES PEABODY, MASS. 


REPRESENTATIVES 


S. FARKASH, INC. VICTOR W. HEARTEL 


New York and Pennsylvania Chicago and Milwaukee 


ANTON & INGRAHAM AL SCHWAB WM. L. HALL, INC. WM. T. DAVIDSON 
St. Louis, Mo. Ohio Territory Rochester, N. Y. Los Angeles, Cal. 
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STYLESCOPE 
The (Concluded from Page 8) 


Stay-at-home or TV shoes, as some 
Complete Work call them. bear little resemblance to 
the old soft-soled house slipper ot 
the boudoir mule. Too fancy for a 


° 
mn the play shoe and too fragile for the 


street, stay-at-home shoes come in 
INDUS | RY velvet, brilliant suedes, metallics. 
patent, poodle cloth or even jewels. 
According to latest figures there 


The background of are now et 17.000.000 TV sets in 
your business | fas- the U. The coast-to-coast television 
cinating story of shoes circuit “Mable Hollywood to New 


York and vice-versa embraces 54 


and the shoe industry cities, Thus only 11 cities and 13 of 
by an internationally 108 stations serving the millions of 
recognized authority. home receivers are outside network 


range. Almost 500 more stations 
will be built by 56. Ten years from 


& 
THOROUGH INTERESTING AUTHENTIC now. some 2.000 stations should be 
368 PAGES in operation. \t that time TV fpr 


well be one of the biggest of 
Here, in book form—complete— If nen ee ee of > om, Sor industries in this country. The im- 
the amazing story of shoes from ebro es Sees eee cee pact of this on the shoe industry may 


the dawn of the shoe industry, its lecture or instruct on shoes... there 
. ° i i ial i ~ as great as that of the play shoes 
earlier struggles, to the world- © is a wealth of practical material in g o ep or 


‘ this book. The 15 illustrated chapters when these first becaine a separate 
wide, fabulously wealthy, and parade a history of events all signifi- category in footwear 1& vears ago. 
fashion conscience shoe industry cant milestones in the shoe industry 4 ; oo 
of today. from 2000 B.C. to 1946 A.D. 

Late Hours Good 


15 CHAPTERS—138 ILLUSTRATIONS Ano rapes further evidence and insight inte 


SHOES ... PACEMAKERS OF PROGRESS is packed solid with valuable facts the far-reaching and tremendous ef- 
and information—illustrated with excellent photographs, charts, and sketches. fects of TV on Americans are brought 
Beautifully bound with attractive blue cloth and gold : Ni H 
lettering. out in a poll by A. C. Nielson. He 





night, in spite of the fact that some 
42.000.000 houses have radio. It 
marked the first time that video had 
SHOES... PACEMAKERS OF PROGRESS belongs PER COPY captured the larger audience in part 
' in the library of Shoe Buyers—Designers—Retailers— ee ae Sona’ (210 
Salesmen — Fashion Coordinators — Chiropodists — POSTPAID OF radios prime time (G-LU p.m.) 
Manufacturers — Students — Writers — Teachers. and it did it with little more 


Send Order For Copies To... one-third the number of receivers. 
What surprised Nielson) most was 


LEATHER ano SHOES MAGAZINE j':i re iconsrenn we 
living rooms later than radio ever 

300 WEST ADAMS STREET CHICAGO 6, ILLINOIS jad: Eleven o'clock is strong TV 
FOI IOI TATOO III IIIA CAA A I AI : * 3° A : 
time, and the post-midnight period is 


Secretary of the National Shoe Manufacturers Asso- 
ciation he is the industry’s leading spokesman and 
recognized authority on shoes and the shoe industry. 


HAROLD R. QUIMBY, the Author, has d d f sg aeons ahaa page 
é , the Author, has devoted a , isteners o id- 
lifetime to the shoe industry. Today, as Executive $ than Hote aes ome: 9 pan: te: 


than 





even better. 
F saint inai ite Shee te : Seventeen million TV sets mean 
Eagle Ottawa ; approximately 65 million regular TV 
CORRECTED GRAIN CORRECTED GRAIN viewers. The majority of these 65 
LK SIDES ELK SIDES j million people are fashion-conscious 
’ . $ : Fee and therefore ready to accept special 
bona Wolverine Prints ea TV fashions. TV viewing takes up 
PRINTS CORRECTED GRAIN ats such a large part of leisure and recre- 
‘ . ° ae ation time that fashions created for 
Haven Sides Sportster Sides 4 this activity are being received with 
CHROME COMBINATION enthusiasm. Gone is the old-fashioned 
Tuftoe house slipper. The shoe industry is 
TIPPING : awakening to this realization and 
should be able to reap its fair share 
Flexible Splits 3 of the TV special fashion business 
with a new kind of soft. comfort able. 


EAGLE-OTTAWA LEATHER COMPANY, GRAND HAVEN, MICH. glamorous footwear. 


SALES OFFICES IN PRINCIPAL CITIES 
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NEW DEVELOPMENTS 


(Continued from Page 24) 


sidewall pressure shapes and unties 
the rib of now four plies to an inner 
angle. 

Here is one of the strongest ribs 
yet to appear. This construction, 
though a variation of the Nute idea, 
utilizes stitching only to bond the 
first strip to the lower strip—the 
stitching does not go through the 
insole. 

The stitching used in this insole 
contributes to flexibility needed in 
shaping and bonding the rib to in- 
sole blanks at the toe area, a spot 
where strapping needs to be mini- 
mized to insure uniform margins. 

This new insole rib provides a 
sturdy rib that will support the 
stoutest tension and so hold the shoe 
in shape indefinitely. 


Process for Preparing 
Chrome Tanning Material 

This process is directed to improv- 
ing previous methods, which im- 
provement includes the obtaining of 
a material available directly and 
without further modification for 
chrome tanning purposes, i.e., a basic 
salt, particularly basic chromic. sul- 
fate, by reduction of hexavelent 
chromium compounds with unsatu- 
rated organic materials, such as un- 
saturated fatty acids, to obtain. si- 
multaneously valuable by-products in 
the form of saturated lower molecu- 
lar weight mono-, and dicarboxylic 
fatty acids, a feature being the ex- 
traction of this mixture after drying 
with 2-ethyl hexanol, whereby a 
mixture is provided available for 
convenient esterification to obtain 
plasticizers for plastics of the thermo- 
plastic type, such as vinyl compounds 


and the like. 


Source: Robert P. Follett. Need- 
ham, Mass., and Wallace J. Murray, 
Dedham, Mass.. assignors to Arthur 
D. Little, Inc.. Cambridge. Mass.; 
Patent No. 2.580.417. 


HEEL SIZE SELECTOR 

This device is intended to speed up 
the Heeling Machine operator both 
in production and accuracy. The 
illustrated tray gauge is graduated 
for different sizes of heels. With this 
tray ‘filled with the different sizes, 
and placed near the Heeling Machine, 
the operator simply spots the heel 
seat of an unheeled shoe over the 
heel that offers the best fit. If the 
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CUTTING, PERFORATING, 


MARKING DIES 


MANUFACTURERS 
Cutting, Perforating, Marking Dies. 
Also Machine Knives. 


DISTRIBUTORS 
Fales Clicking Machines and Seelye 
Beam Die Presses. 


ALSO 
Knox celebrated Ribbon Type Stitch 
a Marking: Machines. 


Write, Wire or Phone 





INDEPENDENT DIE & SUPPLY CO. 


ag sociate Nay Lit ee lar tai atl, 
chderppbkebpe ST. LOUIS 4, MISSOURI 
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AGENT 
H. A. Cohen Co., San-Francisco 5, a 
“Gy eather Products Co., Milwaukee, Wisc. 
“alfred G. Schwab, Cincinnati, Ohio 
45. P. McGrath & Son, Rochester, N. » 
Harry Wolf, Montreal, Canade 


iose Ribe, Havana, a % Uy 
bers 0 tone Md, a 1906 oD legs 4 


“GAYWOOD | 


“SHOE TRIMMINGS’ 





©@ FAST MULLING 
® GREATER RIGIDITY AFTER MULLING 
© RAPID FUSING OF LINING AND UPPER 


Ask your supplier for Sh pM eer x 





SNYDER BUCKRAMS onk 


Once Used — No Other Will Satisfy 
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heel is adequately marked, the op- 


erator can reach out for either the 
heel in the tray or for one of like 
size in another nearby box similarly 
marked. 








The tray is so made that it may 
be cleaned out of dirt easily. A heel 
may be inserted and removed with 
ease, owing to the sloping front of 
the tray. 


Source: C. W. Laing, Spokane, 
Wash.; Pat. No. 2,535,296. 


DYEING HIDES AND SKINS 

This invention relates to the dye- 
ing of hides and skins by a process 
which operates in a continuous auto- 
matic manner and limits manual la- 
bor merely by attachment of the hides 
and skins to the machine at the start 
of the operation and detachment of 
same at the end of the operation, 
since all dyeing and drying steps are 
effected in a fully automatic manner. 

By this process perfectly even dye- 
ing is insured, waste of dye is avoided 
and a far better end product obtained. 

Evenness of distribution of the 
dye makes it possible to employ ex- 
tremely thin layers of colored pig- 
ments, 

The sprayers, instead of being held 
in hand, are carried by carriages 
which perform a reciprocating move- 
ment on guides moving along in the 


direction of the movement of the 


wire mesh web supporting the hides 
or skins which is in the form of a 
vertically arranged endless belt. 
The valve for supplying 
pressed air to the sprayers is not 
manually operated, but is driven by 
an electric magnet carried by each 
sprayer. It is energized in such a 
manner as to open the valve when 


com 


the sprayer, on its reciprocating mo- 
tion along the vertical axis, faces 
the hide or skin. When the sprayer 
faces the web, the valve is automati- 
cally closed, stopping the operation 
of the sprayer and avoiding waste 
of dye. 

In order to operate the individual 
sprayers only when a hide or skin 
moves in front of them, there is a 
repeating device by which the spray- 
ers are conveniently time-operated. 

Drying tunnels are inserted be- 


tween the various sprayers, to 
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Full and Corrected Grain Chrome Calfskins: 
in Black and Fall Colors 
Chrome Tanned Sides — Kip & Extremes 


Tannery and General Offices: 


107 FOSTER ST., 
PEABODY, MASS. 


TANNING CO. 


Tanners of Quality Leathers 
WHITE BUCK a Specialty 


SUEDE SPLITS: 
WHITE — BLACK — BROWN — BLUE 


Anton & Ingraham Leather Co., St. Louis, Mo. 
Paul J. Gerwin, Columbus, Ohio 


Mid-West Agents: 











AJAX MACHINE CO. 


WHO'S THE BOSS—YOU OR THE STITCH? 


When stitching is costly, irregular in quality and performance, the stitch is boss over you. Turn 
the tables and scientifically control that work by adopting 


“CONTROLLED STITCHING" 
170 Summer St., Boston, Mass. 


Call Liberty 2-8684 








CHARMOOTZ 


. 


AMALGAMATED 


om At 9 - 


THE PERFECT 


Rete 


LEATHER and SHOES 


sO ee Os a 


ANL OLORS 


LEATHER 


INC. 


DELAWARE 


CO's. 


April 19, 1952 





promptly dry the coating applied, 
and a long tunnel is arranged past 
the last sprayer for final drying of 
the hides or skins. 

Source: Ettore Giraudo, Turin, 
Italy; Patent No. 2.565.655. 


NONSKID SOLE 

This is a sole made of rubber, rub- 
ber substitutes, latex foam or equiva- 
lent material, with a special surface 
design. These soles, elastic and soft, 
aim to give a feeling of walking on 
a soft mat, and to give the feet 
the natural rest and muscle play both 
in walking and standing positions. 
It is light weight in spite of any thick- 
ness, and open in construction to 
avoid moist, clammy feet. It is 
claimed not to slip on wet surfaces. 


ArAaAon 


33323339 
x ¢ 
rt 
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The sole’s surface is designed with 
evenly spaced polygonal depressions: 
a series of these upon one surface of 
the sole are alternately positioned be- 
tween the adjacent depressions upon 
the opposite surface of the sole. That 
is, the material upon that side of the 
sole which is directly opposite a de- 
pression upon the opposite side of the 
sole forming a facet. 

Source: Rikard Rogndal. Bergen. 
Norway. U.S. Pat. No. 2.580.840. 


INFANTS’ SHOE 

This shoe is designed to give more 
foor comfort for infants by eliminat- 
ing abrasions from ridges and rough 
surfaces that irritate the back of an 
infant’s foot. 

Heretofore baby shoes have been 
made by flanging outwardly the rear 
margin of the quarters and sewing to 
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“There Is No Better Leather" 


6 a 
us Cla 


FINEST ALWAYS 
BELTING LEATHER 


BEND BUTTS 
SHOULDERS 


LEAS & McVITTY, Inc. 


PHILADELPHIA 6, PA. 
“Leather for Health” 


SOLE LEATHER 


BENDS 
STRIPS 
TAPS 
BELLIES 
HEADS 
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cantina SUEDE SPLITS 


Featured in black and ao complete range 


of f. hi. bil. a | 





20 COLORS IN BOTH MEN'S AND WOMEN’S WEIGHTS 
Also 
SUEDE LININGS 


Women’s weight in Grey, Beige, Waterlily 


GORDON-GRUENSTEIN. INC. 


82 FULTON STREET, NEW YORK 38, N. Y. 
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ARKO FAT LIQUOR LM:- 


Especially made for horsehide, cow sides glove and gar- 
ment leather. Excellent for goatskin glove and garment. 


ARKO FAT LIQUOR LC:- 


A superior oil for deer, pig, cape and cabretta glove 
leather. 


ARKO FAT LIQUOR CB:- 


Processed sulfonated cod oil for vegetable leathers. 


ARKO FAT LIQUOR D:- 
For very fine suede leathers where dryness, nousish- 
ment and stretch are required. 


ARKO 
FAT LIQUORS 
FORMULATED 
FOR PERFECT 
TAKE-UP AND 
NOURISHMENT 


INC. 
rkansas (0. 


NEWARK, NEW JERSEY 


INFORMATION, 
SAMPLES AND 
DEMONSTRATION 
UPON REQUEST 





Manufacturers of industrial Chemicals for over 45 Years inLe 














SHEEP SKIN RUSSETS 


Large Lots - Small Lots 


Wide range of selections and prices 


DRUEDING BROS. CO. 





33 Spruce St. Telephone: BE 3-1826 New York 38, N. Y. 














THE only suc- 
cessful press 








that prepares 
Sole Leather 


HHH A ', P for drum 
© SPRUCE EXTRACT —— > + Aenea 
TT oiling. 


tracting and 
© POWDERED SUPER SPRUCE WRINGER Alo pe 


pares both 
WU bark and chrome tanned sides and 


whole hides for the skiving and 
© LACTANX 


splitting machine. 
TUT | Quirin Leather Press Co. 








ROBESON , 


PROCESS COMPANY LARGEST 


CONTRACT 
LEATHER FINISHERS 
IN THE WORLD 


PHENNY SMIDT 
LEATHER COMPANY 


GENERAL OFFICES 
500 Fifth Avenue 
New York 16, N. Y. 


OPERATING PLANT AT 
Erie, Pa. 








21 Caller St., Peabody, Mass. 
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that upward extension of the sole. 
This sometimes causes ridges. 

This invention claims to eliminate 
the ridges and the recess which causes 
the ridges: as also, to provide com- 
fort to the wearer by padding the 
shoe with an elastic insert in a por- 
tion of the shoe which has never been 
cushioned heretofore. 


The shoe has a smooth back to give 
protection against bumps and abra- 
sions. This is done by the cushion 
which may penetrate perforations to 
be exposed inside the shoe; and to 
act as a resilient grip to keep the shoe 
from slipping at the rear. It is also 
maintained that in this respect the 
invention has important advantages 
for shoes other than those designed 
for infants. 

Source: Joseph H. Everston, Los 
Angeles, Calif., Pat. No. 2,578,681. 


SAFETY SHOE VAMP LINING 


One of the principal aims of this 
invention is a safety shoe having a 
novel vamp lining. The latter has a 
top constructed so as to eliminate the 
constant irritation to the toes caused 
by fabric linings. This novel vamp 
lining is also designed to lengthen 
the life of the shoe: and also elimi- 
nate the “bite” under flexing of the 
shoe, which, it is claimed, the ordi- 
nary lined vamp without the tip is in- 
clined to inflict on the toes of the 
wearer, 


This safety shoe includes an upper 
having a vamp, a metallic box toe, a 
fabric vamp lining extending from 
the vamp of the upper within the 
shoe and directly covering the inner 
face of the metallic box toe. Also, a 
relatively stiff leather tip may be 
cemented within the box toe area. 
There is also a cushioning element 
extending over the lining and leather 
tip. 

Source: Endicott-Johnson Corpora- 
tion, Endicott, N. Y. Pat. No. 2,578.- 


987. 
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Coming Events 








April 27-30, 1952—Annual Shoe Show- | 


ing. Sponsored by St. Louis Shoe Manu- 
facturers’ Association. 


May 5-7, 1952—-Annual Spring Conven- 
tion of Tanners’ Council. Castle Harbour 
Hotel, Tuckerstown, Bermuda. 


May 11-13, 1952—-Fourth Factory Man- 
agement Conference. Sponsored by Na- 
tional Shoe Manufacturers Association. 
Netherlands-Plaza Hotel, Cincinnati, O. 


May 11-15, 1952—-Popular Price Shoe 
Show of America. Showing of shoes for 
Fall 1952, sponsored by National Associa- 
tion of Shoe Chain Stores and New Eng- 
land Shoe and Leather Association. Hotels 
New Yorker and McAlpin, New York City. 


May 19-20, 1952—Eighth Annual Meet- 
ing of National Hide Association, Hotel 
Cleveland, Cleveland, O. 


June 1-4, 1952—Annual Convention of 
American Leather Chemists Association. 
Ocean House, Swampscott, Mass. 


June 22-25, 1952 — Mid-Atlantic Mid- 
Season Shoe Show. Penn-Sheraton Hotel, 
Philadelphia, Pa. 


July 13-17, 1952--47th Annual Conven- 
tion, Shoe Service Institute of America. 
The Sheraton Plaza Hotel (formerly The 
Copley Plaza Hotel), Boston, Mass. 


Sept. 2-5, 1952—-Allied Shoe Products 
and Style Exhibit. Hotel Belmont-Plaza, 
New York. 


Sept. 4-5, 1952—Showing of American 
Leathers for Spring and Summer, 1953. | 


Sponsored by Tanners’ Council of America, 


Inc. Waldorf-Astoria Hotel, New York City. | 


Oct. 23-24, 1952—Annual Fall Meeting, | 


Tanners’ Council of America, Inc. Edge- 
water Beach Hotel, Chicago, III. 


Roller-—Non Roller 
Steel or Brass Base 
Smooth metal work 


Formed tongues / 
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OVER 200 PAGES 


17 BIG CHAPTERS 


by 
E. Morton Jennings, Jr., 
Assistant Vice President 
First National Bank of Boston 


THE FINANCIAL HANDBOOK 
of LEATHER and SHOE INDUSTRY 


Contains a vast amount of SOUND financial informa- 
tion on markets, futures, contracts, labor, shoe ma- 
chinery, distribution, etc. Written from a banker's 
viewpoint who makes loans to leather and shoe indus- 


try. 


HAVE THIS BOOK HANDY— USE IT OFTEN 


Have this book of fresh finan- $ 
cial knowledge within easy reach 
at all times. Full of bank loan e 

data, tables, and frank discus- ee ao 
sions of the economic forces of 
supply and demand underlying 
the leather and shoe business. 


ORDER YOUR COPIES TODAY 


THE EDITION 1S LIMITED 


Who Should Read Mr. Jenning’s Book—All leather and shoe 
men and women, bankers, professors of economics at univer- 
sities, colleges, and high schools, libraries, certified public 
accountants and industrials. Place your order for ONE or 
MORE copies NOW. 


THE RUMPF PUBLISHING CO. 


300 West Adams Street Chicago 6, Illinois 
JAIRO IIIT ITSO AOA IAS AOA IOS IOS AA AAA AA. 


POSTPAID 
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For the Best 


IN COMFORT 
AND CONVENIENCE 


HOTEL 
STRATFORD 
Convenient to everything 
in Chicago, within easy 
walking distance of vo 
ley Field, home © e 
Cubs. RATES $50 

. Sheridan Road 


AGO, 





New Jefferson 
HOTEL 
Completely remodeled 
and refurnished — New 
Jefferson Hotel will make 
your visit to South Bend 

much more pleasant, 


CONSIDERATE egya~ 
RATES FROM $275 


SOUTH BEND 


INDIANA 





note. DAY TON 
n hotel wit h 
fort and con- 
make your 
ht in Kenosha 
i and 


every com 
venience to 
delig 


pleasure mix. 
the Town Casino. 


Personal Management 
FRED F. KEAN 
AND ASSOCIATES 








RETAIL SHOE SALES IN NEW YORK 1948 








FOOTWEAR 

Women’s, Misses’, Juniors 

Leather Footwear 

Family Shoe stores 

Women’s Shoe stores 

Department stores 

Family Clothing stores 

Women’s Ready-to-Wear stores 

Department stores—basement 
basement (incl. men’s) 

Dry goods, gen. merchandise 
stores (incl, men’s) 

Men’s Shoe stores (incl. men’s) 

General stores (incl. men’s 


TOTAL 2 


Men’s, Boys’, Leather Footwear 

Men’s Shoe stores 

Family Shoe stores 

Department stores—basement 
(includes Women’s) 

Department stores 

Men’s, Boys’ Clothing stores 

Dry goods, gen. merchandise 
stores (incl, Women’s) 

Family Clothing stores 

Men’s, Boys’ Furnishing stores 

Women’s Shoe stores 

General stores (incl, Women’s) 


TOTAL 


Rubber Footwear 

Family Shoe stores 

Women’s Shoe stores 

Men’s Shoe stores 

Men’s, Boys’ Furnishing stores 
Men’s, Boys’ Clothing stores 
Family Clothing stores 
TOTAL 


TOTAL FOOTWEAR 


New York City 


No. of 
Stores 


871 
421 
27 
140 
96 


7 


378 
57 
13 

2,010 


317 
871 


7 
23 
185 


378 
166 
238 
50 
13 


2,248 


650 
175 
206 
189 
123 
117 
1,460 


2,719 


Sales 
(Thousand 
Dollars) 


$ 40,715 
42,430 
19,889 
12,646 

9,807 


4,573 


2,163 
2,075 
£1 


$134,319 


$ 32,733 
14,743 


4,573 
3,205 
2,632 


,163 
484 
,479 
368 

21 


$ 64,401 


$ 3,033 
738 
611 
369 
279 
174 
$ 5,204 
$197,167 


New York Market 


No. of 
Stores 


16 
65 
387 


638 
349 
374 
73 
86 


4,156 


1,260 
263 
308 
289 
260 
253 


2,633 


4,914 


Got 
U.s. 


6.5 


6.8 


12.3 


7.3 


Prepared by Research Department, The New York Times 


Sales 
(Thousand 
Dollars) 


$ 72,388 
57,556 
28,367 
15,640 
11,700 


6,234 


4,060 
2,562 
182 
$198,689 


$ 44,809 
26,350 


6,234 
5,006 
4,276 


4,060 
3,984 
2,453 
671 

182 

$ 98,025 


$ 5,913 
1,072 
906 

627 

590 

512 

$ 9,620 
$295,858 


Y% of Total 
Sales in 
Each Type 
of Store 


Got 
U.S. 


12.4 100.0 
11.9 








CONTRACT TANNING 
of splits and sheep 


CONTRACT FINISHING 
of all kinds 


Originators of AMOLIN, the 
perfect split substitute for side 


Brazilian Leathers 
Ask 


Schlossinger & Cia. Ltda. 
Caixa Postal 917 


Sao Paulo, Brazil 


leather, in all weights and 
colors. Write us for swatches 
or sample splits. 


Sales Agent 
GEO. LIMON TANNING CO. 
Peabody, Mass. 
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CLASSIFIED ADVERTISING 








Wanted and For Sale 





Representative Wanted 


EASTERN TANNER of Kid and Goatskins 
ce bag and strap leather, tooling leathers 
d res e sentative ¢ manufacturer's 
agent for West Coast-—California Oregon, 
Washingtor rizor and Nevada Address 
D-10 az ind Shoes, 20 Vesey St 


New York 





For Sale 


UPHOLSTERY LEATHER PIECES — 
well ed—well trimmed for whole 
counter pockets or cuffs—several colors 
—backside natural—all flat laid out— 
10,500 Ibs. « per Ib. net. 
CENTRAL MERCANTILE CO. 
217 Milwaukee Ave., Chicago 6, TI. 











Buffing Machine Wanted 


WANTED: Turner 24” Sandpaper Buffing Ma 
c Feed. Must be in perfect 
vise lowest cash price 
Address D-13 
Leather and Shoes 
00 W Adams St 
Chicago 6, Il 


Cash Buyers of All Grades of 
Animal Hair 


Horse and Cattle Tails 
Horse and Cattle Tail Hair 
Mane Hair — Hog Hair 
KAISER-REISMANN CORP. 
230 Java St., Brooklyn 22, N. Y. 
Telephone: EVergreen 9-1032-3 


Charles M. Proctor 
South Wachusett Street 
Holden, Mass. 


Remember this address when you desire a 
tannery appraisal in operating checkup or a 
liquidatior 





Situations Wanted 





Lasting Room Foreman 
EXCEPTIONALLY ABLE MAN with 10 years 


experience wishes position in New 

irea Very best of references 

Address X-7 » Leather and Shoes, 10 High 
St Zoston 10, Mass 


Rates 


Space in this department for display ad 
ements is $5.00 per inch for each 
except in the ‘‘Situations Wanted" 
» where space costs $2.00 per inch 

each insertion, 
Undisplayed advertisements cost $2.50 per 
inch for each insertion under ‘Help 
Wanted"’ and “Special Notices’ and $1.00 
per inch for each Insertion under ‘‘Situa- 

tions Wanted." 


Minimum space accepted: L inch. Copy 
must be in our hands not later than 
7 jay morning for publication in the 
issue of the following Saturday. 
Advertisements with box numbers are 
strictly confidential and no information 
concerning them will be disclosed by the 
publisher. 


THE RUMPF PUBLISHING CO. 
« 


300 W. Adams St. hicago 6 











Shoe Salesman 


ING POSITION with reputable manufac 
turer Has following among better retail- 
department stores and resident buying offices 
Metropolitan New York 
from Boston to Florida 


Territory covered 
Would consider allied 
lines Excellent references. Would stand on 
Address C-20. c/o 


his past performances 


Leather and Shoes, 300 W Adams St., Chi 


1 


cago 6 


Making Room Foreman 
THOROUGHLY EXPERIENCED MAN wishes 
position in New England area. Can take full 
charge of Compo room or production of play 
Address X-& 
Boston 10 


shoes Best of references 
c/o Leather and Shoes, 10 High St 


Mass, 


Making Room Foreman 
WHO HAS HAD EXPERIENCE as casual 
plant superintendent seeks position in New 
England. Knows how to handle help. Address 
X-9, c/o Leather and Shoes, 10 High St 
Boston 10, Mass 


. 
Lasting Room Foreman 

\ MAN OF wide experience and top references 

available April 15. Knowledge of lasting room 

procedure thorough. Can train and get along 

Address X-10, c/o Leather and 

Boston 10, Mass 


with help 


Shoes, 10 High St 





SAN 


Tanners 


528-38 Park Avenue « Brooklyn 5, N.Y. ¢ Ulster 5-2451-2557 and 


Finishers 


SHEEPSKINS 
SKIVERS 
GOATS @ SPLITS 


also 
CONTRACT 
TANNING 














MAJID AHMAD ROAD 





Inquiries invited for 
INDIAN VEGETABLE TANNED KIPS AND CHROME TANNED 
KIPS IN CRUST CONDITION. 


EASTERN TANNERIES LTD. 


KANPUR, INDIA 
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. 
Splitter 
POSITION WANTED: Splitter with 35 years 
experience on all types of leather. Will accept 
position teaching or consulting 
Address D-14 
» Leather and Shoes 
300 W. Adams St 


Chicago 6, Ill 


Purchasing Agent 


for shoe factory. Ten years experience in top 
notch shoe factories as purchasing agent and 
expediter Has thorough knowledge of all 
phases of shoe business. Age 42. Will con 
sider offer anywhere in New England. Best 
references. Address X-5, Leather and Shoes 
10 High St., Boston 10, Mass 





Help Wanted 





Tanner-Supt. 


WANTED: Experienced tanner-superintendent 
for small tannery producing 1,000 sides per 
day. Experience in chrome tanning of Splits 
ind Side Leather 


Address D-12 
c/o Leather and Shoes 
300 W. Adams 8t 


this 
sword 
challenges 
CANCER 





| the sign of the cancer 


sword the American Cancer 


Society seeks to save lives by 
spreading vital facts to you, 
your neighbors. and your phy- 
sicians . . . by supporting re 
search . . . by providing im 
proved services for cancer 
patients. 

Only under the sign of this 
sword is there a three-fold, na- 
tional attack on cancer. Cancer 
Strikes One in Five. Your Dol- 
lars Will Strike Back. 

Mail Your Gift to “Cancer” 
Care of Your Local Postoffice 


AMERICAN 
CANCER SOCIETY 





SPECIAL MACHINERY FOR 
WELTING ¢o% | 
RANDS = O**"-g 
HEELS ye 


THOMAS BOSTOCK & SONS 
BROCKTON, MASS 


S 











On the job! 


Our volunteer speakers are 
saving thousands of lives today 
...in factories and business 
offices . . . at neighborhood 
and civic centers .. . at social, 
fraternal and service group 
meetings all over this land... 
by showing people what they 
can do to protect themselves 
and their families against 


death from cancer. 


To find out what you yourself 
can do about cancer, or if you 
want us to arrange a special 
educational program for your 
neighbors, fellow-workers or 
friends, just telephone the 
American Cancer Society 
office nearest you or address 
a letter to “Cancer,” care of 
your local Post Office. One of 
our volunteer or staff workers 


will be on the job to help you. 


American 
Cancer 


Society 





INDEX 
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ABC Backing Corp. 

Adrian, M. B., & Sons Co. 

Ajax Machine Co. 
Amalgamated Leather Cos., Inc. 
American Extract Co. 

American Thread Co. 

Arkansas Co., Inc. 

Armour Leather Co. 

Armstrong Cork Co. 


Barbour Welting Co. 
Bostock, Thos., & Sons 
Boston Machine Works Co. 
Brezner, N., & Co., Inc. 


c 
Calco Chem. Div., American Cyanamid 


Co. 
Campbell, D. R., Mch. Co. 
Campello Shank Co. 
Carr Leather Co. 
Commonwealth Color & Chem. Co. 
Crompton-Richmond Co., Inc. 


Don-Ite Co. 

Donnell & Mudge, Inc. 

Dow Chemical Co. 

Drueding Bros. Co. 

DuPont, E. |., de Nemours & Co., Inc., 
Dyestuffs Division 


E 
Eagle-Ottawa Lea. Co. 
Eastern Tanneries, Ltd. 


Eberle Tanning Co. 


F 


Freeman, Louis G., Co. 
Fromer, Geo., & Co. 


G 


Gallun, A. F., & Sons, Corp. 

Gaywood Mfg. Co. 

General Dyestuff Corp. seed 
Insert facing Page 
Gordon-Gruenstein, Inc. 


Hadley Bros.-Uhl Co. 
Hooker Electrochemical Co. 
Horween Leather Co. 


Huch Leather Co. 


! 
Independent Die & Supply Co. 


Kean, Fred F., & Assoc. 
Knox, Jos. E., Co., Inc. 
Korn Leather Co. 


Leas & McVitty, Inc. 
Lichtman, J., & Sons 
Lincoln, L. H., & Sons, Inc. 
Linen Thread Co., The 


Lynn Innersole Co. 
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Wisconsin Leather Co. 
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MAN—ARE YOU 


Is your stitching right in the groove—or do 
grinning seams sneer at you because your in- 
seaming thread stretches instead of holding 
tight—gives you visible stitches and gaps be- 





tween welt and upper? 


Barbour’s Threads Keep You In The Groove! 
Barbour’s Linen and Cotton Inseaming 
Threads are specially spun and twisted to give 
good tight seams. They’re engineered for the 
pull-up-tight strength that lays in the groove 
and stays in the groove. That’s why so many 
manufacturers use Barbour’s—and only Bar- 
bour’s—in making millions of pairs of good 
shoes, year in and year out. 


Get in the groove! Give up grinning seams! 

Thread your machines with Barbour’s Linen 

or Cotton Inseaming Threads! 

BARBOUR'S THREADS —Sinew «+ International and Thread Lasting Linen Threads « Backseam ““( losing’ Linen 


Kantstrand and Pioneer Braided *« Nylon ¢ Red Hand ¢ Littleway ¢ Thread Lasting Cotton « Shurseam ¢ Supertite 
Liberty * Gold Medal ¢ Queen ¢ Castle and Passaic « Ready Wound Bobbins for Littleway and Goodyear Stitchers 











modern, colorful, 
well-built... ae 





HUSKIES 
hand-laced with DAWHIDE. 
Available in Brown, Black, Red, 


M AND MORE moccasins all over the country White. W G Siok 
7 ; ] ; v J ite, Wine, Green, Smoke, 
are being laced with DAWHIDE better-than un, Cinass 


rawhide LACING. The trend is definite — the HUSSCO SHOE COMPANY 


volume very large — because DAWHIDE better- i 7 
than-rawhide LACING onesdale, o 
@ IS TOUGH, LONG WEARING 


@ DOES NOT STRETCH 
@ IS UNIFORM IN SIZE 
@ IS WATER REPELLENT 
@ LACES SMOOTHLY 


DAWHIDE better-than-rawhide LACES are a 
braided fabric that has been chemically treated and 
scientifically impregnated under pressure by a special 
formula. For samples and prices, address 


>>> THOMAS TAYLOR & SONS 


HUDSON, MASS. 
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